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The year was also marked by the creation of the
Sustainable Impact Department.
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10 *Members of the Management Board. Organisational chart as of 30 June 2026.
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on committed companies to + -.1 - ) *)$)0o [/*1*-" )y 2 (*- 0./ B) ' + [#.
2%/#%) /# $- %) 0./-9% .
The Mission Committee has noted ")0$) ) ./-0/0- 4+-*"- . $)/# ($..$%)7

S$1 ) *(+ )4 ++-r #) $/.1%0) /$*). - )*2 -* 0./6 $..$*). # 1 )

S # *(($/1( ). $ )/%$g - (2*-&. 9g)'$. $)$ /*-. 9) "1 -) )
/-0 /0- . +0/ $) +' ) $)$/$ " 1% ) 0 $/ -0 ($..%8%).6 #%. 18/

(Y. /-1 . 1# 12 - %) '$1$)" O+ /* /# (B/$*). ./ *0/ $) /# -1 "4 [# ]
0) -+$). /# ($..8*) ) I/#%$. $. /-0 oo M# 0 )I$- - )8 /%) $) 1 -4 *0)/-
$) 1 -4 0.%) .. '$)rbo #(($/( ). # 1 ) .0 ..10""4 $(+' ( )/showing
I#11# /| (. #1 " )0%$) '4 ( - I#  ++-* # ) [# [ .*'$ 1*0) /[/$*) # .

) 'S 2%/#H +-*1 ) /- & - *- )[* -1%$ 2 $) omos* $)- *((®/( /).

0./*( - 3+ -%) (+'*4 $) '0.%%) I 1#$ . ) I# 1 "*+( )/ *! - %)
- 0 /$*) -1 "4 2# - I# - ' 1) ( .0-. - )*2 Q) +'

#o0# ") )2 8./ & I# ) 3 .+ (FL$)" V(L NIS) I#H V- (2%-& 17
demonstrating measurable impact, with commitments that are smarter, more ambitious,
more closely aligned with the core of the business model, and harmonised across the
group.

# .$")Sg )/ +-*"- .. ( $) omor 2 . ( +*..08 0 4 #STH 1R 2 ((SI()]
b-*(C/# 9 0./ %) " (+ 19/ (.).d-1"4 1 '"*+() +-*% [ $(+'" () I$*) *)7
[# 7"-*0) +- .) *((0)$ /$*) '$./)$)" +0 +r0%96691*'1 ( from

- +- ) /$1T V¢ *g . -*0+ 3 0/%1 *((S/T ) S L) /$ * 0-%)"
committee meetings and on the ground, a demanding, precise, challenging, enlightening

) 0++*-/$1 +- ) b-F(CI#E O(( -0) *I#E 3-) ) $) =) " FLIHE$..8)
*(($11 )  *L*0-. - o+*).$ ) 2t *2) - #$+ 4 *g $. -F0+4. )T /#H T
ground teams.

For all of this, )

4*0 [ /# ) *!l omos 2%/# 1) (*- 1% )
$(+ /) # - %*4 .2 ( -& *) /#3. ($..%7%)
[*" 1T# -

$ <. ))*)
Chairofthe *g $. -*0+
Mission Committee.

$* . -$)". #$. 3+ -% ) T A
committed leader to the Mission Committee, and

#*+ . [* 0++*-/ *0- NI*-/, 4 *1] -$)" #$.
+ -.+ /%1 31 '0 - /*-46




omor (+ [/ ) SR () +*-/ *g $. -*006.09%) ' (+ /l

3+ ) $)" *0- . +# -
*1u$)h0 ) ) $(+ /6

omor *)g-( *0- *)1%$ /$*) 2 Y/I$14$)2 1 )0 . 1*-  /$*)

are now in the midst of a profound 't * . [$) With our stakeholders,

[- ). 1"*-(1$*) -$1 ) 4 /# '$(/ +-$*-$/S.BP"H#T7S(+ [ $)$/$ /$1 . )
(-")y4 ) /I# 3+ [I$*). *1 *0- g) "4 (*)./- /$)"thereality of

stakeholders. outcomes through robust metrics.

The creation of the Sustainable Impact 2*0' '$& [* 3/ ) (4 2 -( .1 1# )&.
Department in September was part of this [* *0-/ (. !-*C " - .)0.%) ..

$)$/$ /81 6 " )0$)  *(+ .. $/ +' P$1$.$*). .0++*-/10) /$*). 1-*)/]'3)
sustainable impact at the heart of our employees, the community and the

strategy, our operations and our decision- 0./ %) " (+ 1[I (*2#* -%$1 I# .
making, drawing on close cooperation +-%0% /. 1*%-2 - %) $'4 .$. ) /0-)
between our 12 entities across nine them into tangible actions. As well as

countries and our partners. I#  $..%$*) *(($// 2#$ # +-*1%

0- ++-* # $)1*'1 . ' 0) #$)" +- /$0..2$/# O+ +*-/ 1% ) .# Tyt
$)$/$ /%1 . ) [# ) - +$ 4. '$)" 0+ 2 4. 8) .0++*-/$1 (Their6

[#*. [# [ +-*1 11 /$16 /[ ) '. o FASIC)L #HR2#H - ) (187
OL+*08 0 2# ) 2 181 28T
- *0- L (*1 12 -

establish a common set of commitments,
while allowing each entity the freedom to 1)) )
adapt its actions. $) 1) (6
The road ahead remains challenging, but

*0- *)1$ /$*) $. ' -

0.1 %) o+ s1xo() $.L )

We therefore focus our efforts on
areas where our impact is direct and
measurable: g) ) $ "2 "'7 $)" ,0 '$/4

* - + - -
SUUSL ) 2%-& [#) -"4 - Yam$*) )|'0//0$)/0$/ $é 038/
Ig $) 4 ) - *) !**/+_$)/6 . . . ..
This transformation is based on four In 2026, ou.r pr_'o”“_’ W”_I be to transform
principles: our strategic direction into measurable

and replicable impacts, so as to amplify

2#/ - [/ .10 I*-J/# 0.%5) ..
) 1*- * % /46 # 1*0) /$*). # 1
been laid. It is up to us to continue

learning, making progress and

3+ ) $)" *0- .+# - *1 $)h0 ) )
( .0- " $(+ [/ 2%/# *)g ) )
determination.

'C-% " *0-/

+0/4u 1*- 0./ $)
(+ /I *g$. -*0+

nv




($..9*)7 -%1 )
company committed to
gl u *- u(%$..%5*).6

4 omogqg *g $. -*0+ ( - Entteprise a Mission ) ($..$*)7 -$1 ) *(+ )4*6
) - /#$. - (2%-& /# "-*0+ ). #-3) gl ($..%$*). $) $/. -/$ "KL 3 /%) #
I* .+ $g  *(($/()/.6

- ($..8%). ) *(($/( )/

*(($/( ).

1.1 Support all our customers and partners

in meeting their needs for immediacy and
*>0/ *0- - $/ ) simplicity.
g))$ ' . -1% .- .+%).% "4 1.2 Support each of our customers
) *)/$)0*0."4 $(+-*1 [#-%0"#%0/ [# $- '$1 . 2$/#%0/
the day-to-day experience of $.-$($) /$*) $) "t /S( . ) $) $!¢
o./*( -. ) + -/) -. '$& 6

times alike.

1.3 Encourage our customers towards
more sustainable consumption.

$..%%) *(($1()].

) $) '0.$1 "-*0+ ) 06N -*1$ 0 ' *++*-/0)$/$ . I*-
' ) employees.
*)/$)0*0."4 $(+-*1 /# Py
(+'*4 3+ -$ ) 6 060 -*(*/ [# +-*1 ..8*) " 1 '*+()/
and well-being of our employees.




I *g $. -*08.03)

N

3.1 Support our employees in keeping pace
) oo fE 42 -t 28/# | #)*'*"$ 1 t+( ). )
[ #)*'*"4 ) $))*1 /$*) 1 '*+$)" /# $- | '$/ - 46
1% 0. /*( -. + -[) -. )
(+'*4 . 2#%' - .+ [$)" pBF) -*/ [/ *0- O0./*(-.4 [ ) )1 -
I# $- +-$1 46 sell it

{($10))

. . . . 4.1 Support young people to facilitate their
)[-$ OF [* [# .* $*7 training and entry into the labour market.
RS L ()]
*O_ _ ||$*). 1$ *O_ .*I$ q60 O++*'/ 0'/ $) $Ig 0‘/4 /*#|+

/1$*).6 integrate into society and the workplace.

“(S1O)1

5.1 Reduce our carbon footprint.

1$1 '4 0++*-] [# *revg ol
/- ).$/%$*)6 5.2 Reduce our plastic footprint.

$..8*)7 -$1 ) *(+ )4

# ./ /0. %1 3($..$*)7 -$1 ) *(+ )44 $. .$") I$*) 2 - [* *iheorpsrate/ # /

S ) *- )1$-*)( )/ ' * % /ifitd their articles of association and adapt their operating

+- /$ /¥ ).0- I# . *% I$1 . - (16 4*) .$(+'4 +0-.08)" +-*g/ ($..$*)7 -
company aimsto ( & +*.$/$1  *)/-$ 0/$*) /* xS /4 *- J#  YL$-*)( )/

*0-  #//+. )/-+-)-6.-18 7+0'$ 6!-



https://entreprendre.service-public.fr/

#$..8*%) *(($//
£U) 8 ) rre -

*- $/. g-.1 10" 4 - L xe - [$*) [# $..8*) *((B04 /$(( ih 2025 and took part in
$ 1 2%-&.#H*+. 1*- # ($..$%)

Alongside the members of I# 3 0/$1 *(($// /'$ )$*/  $ *' . ‘'and-/ 'C-$
"*0-/ .B) # - ++*$)/( ) I# . $.0..%*). +-*1$% ) *HE*HP)S/4/1%
0) -./ ) $)" *t/# - '$/%$ . *! *0- h.the current climate, to scrutinise our progress and

to draft the Committee’s opinion.

1 -/# *0-. *V/# . ( I$)".*+)-/$)" +-* 0-2 . 1 '"*+ *($)$)" 0.9%) ..

) 2. $).$"H#/ V- /# " )SL /%) $)1rl ) ) 4. ol +- /8 " $..0 .6 #$. - (2
I*. ] - -$# ) *). /-0 /%1 $ U0 2%/# () " -, #HFES)"/* H#H O+ H - 1$.8%) ¢
path ahead for a common cause:

* 0. 10" 4 # "+3%)" + *+' $(+-*1 /# $-2 "7 $)"
[#-*0"# (*- .0./ %) ' *).0(+/%$*)6



#08..8*) *(($//
$)r-) - )

(+-3$. .
- +- ) 1%L *!

ensures that commitments are put into practice.

$ )) ™)

# $- *1/# *g $. -*0+
Mission Committee, Partner at
Chapter-2.

$) ) $.) -
#$ 1 3 0/$1 *! -r+#$
H oo #$.1$ 2. %) I#

challenges of economic
'g $) 4 )
the common good.

4+# )% *0-) /
1oy =) !

*((0)$ /$*). | *g $.

Group.

*)/-$ 0/$)" [

omor (+ [ ) -1 ()
1*0- 3/ -) " ( ( -.
-C $/ 0/0"
_( L] *Ou )*/

Director of the Fondation

des Possibles, shares her
/$1
societal issues.

+ -+

) %)

(%) (% (
: 1$.%- | *g $.
France.

*

0/# Y
Business Consultant at
Creatis.

v )

+*-/ *g $. -*08.0%) (+
Rl 24 ( 1*'0)/ -. !*0-
CC-"6 # *(($/1
0)/%) *))°
Senior Sustainability Manager
[ -*.1 )*- -*4+ -[4
H - L #$. 18 2. %)

)1$-*)( )/ " $..0 .6

-*'$)  *0# O
Entreprise a Mission Leader at
) ).6

5%5 $ *0 )

* ! * _ + * _ /

and Corporate Social
Responsibility at Crédit
Mutuel Alliance Fédérale.

ns-.
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[$*). 0) -/ &)
$)uomorb

#  /$*). 0) -/ & ) $) omor +-$( -$'4 . -1 [* " 4 [# 1*0) [$*).
$ )/$!4 *0- & 4 - . *L1x 0. ) . '$.#  *((*) 2%-&$)" - ( 2*-&
5.0 " )/$/$ . 2$/#$) *g $. -*0+6

o-- ) (- $)!I*-( 181

*((0)$ /3$*)6 KU J# "ox0+4. 0.1%( -
Across all our subsidiaries, the content of the *).$ - *0- *((0)$ /$*) /*
1./ (%*-$/4 *! *0- *((0)$ /$*). # . ' -6 *o- )| - .10 4%

-1$. /(& B/ " - - ) (*- .8

KI# D1 -47) ) (& $)!I*-( $.%%).0

(+" ()I$)" 1 $'*- ) $)'0.$1 .*'0/$*).6

$. -*0+ KUl o )t KL *Q/$*). [* 0++*-/ *0- 0./*( -. 0-$)" $!g 0'/ /$( .6 ¢

*g
CH (-4 $ / (.Y I# )11 ()Yt 0.%8) .. 0)S8/. /F o+
0./*( -. ) .O++*-/ [# $- - *1 -46
#$. $. + -/$ 0" -'4 1%*))/ )/ ,whichoffers +-* 0 /. S I # '+ 0./%( -.
()" [/# $-9g)) . 'V /$1 )40 # . - 2%8/# 0 o+ ) B)" "S($) - - -1 #
A )Y $) ) /-)b-o10)y . /2 0) 0--) ) L 13%)". *0)/.*x .2 .8 " . 1%)".
SH (L) 0O# L I# 3 81-/ +*0- "$-4 . 13%)". *0)/ 2#% # ''*2. O0./*( -.[/* *) [ [
$) - .1 # -%/4*6 # - )" *1 *'$§ -$/47 . # ( .*g!$-and 4- /$ .has

) 3+ ) 5 -*7%) - ./ *- +- 1 - )/$ '7- [for'pegple with disabilities or those
"*E)" [#-*0"# $!g O0'/ ABA(C ) ! --". ) 'S -%/47 [ - *1 -4 ++-* #
$)1*'1$)" 1$. -./*$ )/$'4 . . *lg))$'10') - $'$/46
Creatis’ partnership with *+- /. (& . %/ % -+ *+' $)g) ) S $!g 0'/4 /* Q) ) 2
lender.
Finally, in the subsidiaries affected by ) /0- ' $. ./ ,-ascheme to defer monthly payments is

/$1 / Rt 28 # $ |/ O./*( - .0++*-/ . -1$ [* .. $./ /#*. I/ 6
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omor (+ [ )
) *0- "$)" *0- 0./*( -. [*2 - . (*-
Our group supports its customers in their home

$(+-*2 () ) ) -"4171-).%$/%$*) +-*By /.
(&$)" S/ .$ - I*-J# (I* --4*0/ -)*1 /$*)
install - ) 2 ' ) -"4systems. *g $. '"$0(
continued to market its *( (+-*1 ( )/ product

YO+ /* brm mmm [/ +- 1 -)/$ " -/ * 2#$'
solutions were launched in ~ France , both directly

and through partners. *g $. -*0+%. /1$1 9)
4 -) 2 ) -"4 (-& /1 $) .1 -" 0-*+ )
countries, supporting its customers’ energy transition.

LI

*g $. -*O-playsaleadingrolein g) ) $)"

.0./ %) [-).+*-/ + -/$ 0" -"4 With$) "
longstanding presence in the market in Spain and

*- /0" ;we are now the market leader in bicycle

g)) $)" Hance )sm mmm $ 4 ' . /5 -*$)/ -
*1 - omoq ) omorSpdin, with affordable

schemes already enabling tens of thousands of

customers to purchase a bicycle. In ""$0( 1,000

$4°' .2 - 9)) /' 5 -* $) -#./6-*0+ $.
R R A N AL I-$ ) #4
1 #$ '"inPoland, '*1 &%nd *-/0" |therehy

helping to make more sustainable mobility accessible

to as many people as possible.

0- "-*0+ 1 '"*+. . *'0/$*). B# ) /# '$! .+ )
lL+-*0 /. ) L,08+() ) ) *0-" [/# $-
-0.6 ).1-" *0)/-%$ . .Bpdin with Option
'0.or France with *g $. -*/ [/andtrade-in

offers, these schemes enable customers to repair,

-10- $.# *- "$1 [# $- ,08+( ) ) 2" *1
#$. L # "+ [* - *)$. *0-9g) ) $)" +*-/!

by promoting products with lower carbon emissions.

) -) 1 '"*+( )/ *v/# . . -1% . $. .0++*-
by a dedicated $- 0" - *)*(4 ( -& [/ () " and
partnerships, including membership of the $- 0'4

coalition , to accelerate growth in these solutions.

1o () +x- *g $. -*006.09) (+

0./ %) ' *).0(+/$*)6

$) '*27

-*)g)) $)"$)
omor ) ) -"47 !'g $ )/
-10- $.#() -) 2

) -"4 27 - %)
[-).+*-/* 0+ np, 1. omoqQb
representing r, "-*0+ g) ) $)"
op, *''g)) $)" / *g$. *')
ng, / *g $. '*1 &$ n)mat

* 1

#08..8*) *(($/1/

FH-*1 0 $.8%) n 2 ' *($)"

) ($/$*0. /- ). 15 1$*)
0.%) ..
&)

1$%)

[ 1# # -1 * |[#
(* '6 # 2*-& 0)
# '+ 4 x'$ 1*0)

S 4 F) )" #

-*..7 0//%)" $..0
)7 ) I R (Y A |

[$*).6 0++*-/$)" 0./*( -.
[#-*0"#*0/ [# $- '$1 . $)!*-

4 /04 *)g))S$''$/ - 4

0-*+ # '+ g) -1 "4
1% *g $. -*0+ -k)

*(($/( ) I* *)I$)0*0.
S(+-*1 () ) *).1)I
1$"$') 6 $) "4 [# $)/-*

g) ) $)" $) & /*-
BY) I L0++*-] [ #
- X)) - ). 8/$*) K #

0./*( -. $. & 4 ./ +
(0./ (+ )% 4 "-

'$U)() /2 ) g)) &
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$..8*) o

(+'*4 3+ -%

).0-%)" ,0 " + 4 1*-2*(C) ) ()6

(0) - /$*)is akey factor in ensuring fair treatment of
employees. An action plan has been implemented to - .. )4
$.-+)% . 4 [ "-4 ) " "-*0+6 . .0# )* 0)%O0./%$g
$. -+ )% . 3%./ 2%/#%) *0- "-*0+6

E(RI$)" H#$) T0.$F) Kl o+ Fa
2$/#0 $. $'$/$ .6

$. $'3$dah also lead to differences in treatment between teams.
A - -0%/( )/ +'Hasbeen putin place, along with ) $)$/$ /81 /*

- 3. (+'*4 2 - ) .ofinclusion for people with disabilities.

# . ( .0- . - +-*1%$)" .0 ..!'0" . #*-" )%, /$r) # .
++*8)/ $. $'$/4 '$ $.*) *lg - 2#* $. $(+" ()/I$)" /I# -
action plan. Best practices are shared on a regular basis, enabling

the whole group to make progress in this area.

(+'*4( ) *t + *+' 23$/#
$'$/$ .6

$.

$) $ /*-

6
+ $)6
-) 6 $..8*) o (*)./-1 . *g $.
-*0+4. K((S$I( )1+ S,
(+'*4 . + -/$ 0" -'4 [#-*0"
S $/. VAo [.[* +-*%(*] $) '0.$4
1+ *+' 23/# $. $'$/$ .6
| 46 (*( )/O( '0-/# - .[-)"I# )
4 [# ] 10. *! ($..$*)7 -%1
(¢ )4 (*) -1 L #
). 6 '$")( )/ /2 ) *0-1"'0 .
) *0- [$*). -*.. ' *0-
'*1 &$ 6 )I$I$ . $) "0 $)" [#*. )*/
0 % [ /* - "0' [*-4 1- ( 23
$) /#$. - 6 O-/# -(*-
"3 6 ) AL KL IE ") -+ 4+
“Yg-(. /# .*0) ) .. *| [#
. "-*0+4. +- [/$ .6 # $..8$*
o0 (S - * () .
($) $)3)" /#$. 1$"$' ) 24#4
5 # +0 '$ 6 3+'*-$)" ) 2 1 )0 . I*-
+-*"o 0+ -[$ 0" -4 $) I#
L") - 0 '$/46
( omoré6




omor
-*(*/$)" ,0 '$/4 *1 'S
Ju2*-&6
We are committed to supporting
[#  +-*1 . $*) ' 1 '"*+( )/ )
well-being of our employees: all our
" )8 /$*F). - -1$g - ./
' . 1* *-&C Aconsolidated action
+) /[ "-*0+ "1 " $. $)" -2)0
( 38($. /# $(+ [ *! *0- $)$/3% /9
(+-*1$)" # 'I# $) I#
2*%-&+' 6

Beyond employee wellbeing,

sustainable performance encompasses,
(*- -* 4 [# $(+-*1 () *!
health in the workplace: physical,

mental and social health. To address

these issues, a "I# 0 '$/4 *1 $I

) *-&$)" O *) $/8*). *(($//

2 ../ 0+ [ /# "-*0+ "' 1'6 + $g
( .0-.#1 ) g) - omos6

#0$..8*) *(($//
2 " *( . I# #$ 1 ( )/ *!
[ =" . - I$)" [* +-*1  $*) '

1 '*+( )/ ) (+'*4
2 ' $)"6 [ - 2. *)I#

/I $ ) '4.$. +-*19% 4 |/
-/ [* *-&C -0./ 3
2#$ # $. $(+

# )I$/4 /* ..
# )" L 2#% ( $)/ $)%)"
*1 - ' *).$./ ) 46 | (+# .9
[# $(+*-/ ) *I '* '4 '$)&]

[$*) +" ). [* [# .0-1 4 - .
) - *(() . I# -] -

*0)/ [ & ) *! +-*1 %)

1 '*+( ) $) $.$*%).
on promotion and employee
(* $'%/46

Y,

%

(+ 1) S () +*- *g $. -*06.09)

- H[$*) . %0+
(+'*4 .6

Xo$) [ [#

g $.

omor - |/ [* *-&C

.0-1 4

* |

CAI# ] $)" ($..$%)7
)$)" % I# $- 2%-8&6

(++4

-$1 ) *(+ )4 "$1 . (

I# 1 1#
#1$)"

(S ). ( 4
.0lg $ )/ $(+

'$ 1

-*0 + = /6
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$..8*) p #)*'*"4 ) $))*1
- $)$)" *0- (+'*4 . %) | '$/ - 4
) _/$g $ 1 $)/ II$II ) 6
A /- ).!*-(/$*)) .0+ +*-plan focused on data,
) ") - /%1 2 . -*"" *0)  -*.. *0- "-*0+
to encourage its adoption by all employees, while
+- .0 -18$)" *0- #O0( ) /*0 # ) [# + -1*-()

of our business operations. Structured around

acculturation, training and support, it is based on

$ )/$g /$*) *1 0. ) ) tALs L T# S $(
on business functions and skills.

1) # (+'*4

*(+' [ J# [#- T -)$)" (* 0 . *I

*0- 1*'0/$*) /- $)$)" +-*"- (( 0$" $)"
/# 0/0- 2$/# 6

# $)$/% /$1 . 0)
omor . + -/ *| [# 1*'0/$*
+-0-(( & 4 .$")%g )
$)1 /() $) .*1 - $") )

. 0- K0/%F). #1 )

[# "-*0+ /* - 1* 0. $/.
Y I# & 4 # )" L *]
$)/ "'$" ) 6 # -*"'7*0/ *!
7' -)$)" *0-. $)$/$ "4
&$)" (+'*4

-1 &) $)

1* -

-1$g

- ) #7.+
and then internationally in
omos - . #E# )"

& +$)" +
1 '*+( )/ .6 #
(s )*2 -
Jd ++$)" 0+ [# *+/$*) *I
[**' % )# ) (+'*4
performance and employability,
2%/# 1 0. *) 0--)/ )
1o/0- # '" )" .6

2$/# I# .
$..8%)
() -
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K[ $)" *0- 0./*( - 4 1 ) ). U$)" $/6

Protection of personal data is a key priority for *g $. -*0.We are committed to protecting

our customers’ data and will not sell it. * ).0- /# '*)"7] -( .0./ %) $'$/4 1 /# . +-
)o( - *I( .0- . # 1 ) +0/ $) +'engaging senior management and legal

departments, formalising them in a dedicated policy, and incorporating data protection issues into

employee training programmes.

#$..8%) *(($//

*(() . *g $. -*0+4.
S(($I( ) ) 1% . $).
0.1%( -.4 | ) I#S$ °
+- I$ 0) -+$)) 4

¥y - I$*). ) +*'$ 4
I# 1 # .)*2 ) 1*-('$. 6
| #$"# S H#I. [#  *).$.]) 4
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$..$*) g # -%$/ ' $)$/

) - "$*) ' 1 '*+( )/
S 1/$)" KO- + [-*) " +%'$ 46

In 2025, our group formalised its commitment to to

corporate philanthropy.. We drew up a dedicated policy
$") [ $(+-*1 9) ) $)" ()" () ).0-

greater alignment with the group’s strategic priorities and

( .0- /# $(+ [ *11# . 3$)$/% /%1 .6

g)$)" *0- ()/*-$)" +*'$ 46

A.l) g) $/% *of mentoring was established
across all our subsidiaries, accompanied by a dedicated
-0 1/0- ) .$") N[ o+ - F) Ixe #
[* $(+-*1 ' -$/4 )
in partnership with charitable organisations, relies on
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In 2025, the signing of the 0O++'$s - " /$*). ) A*).$ Y - 0- ()] # bythe

-)# O)ISI$(-& .$")8g )/ ($" /) - $)I*- 4 [# 0+ | FYH$

-*0- () *$ 4l L -$) - #0081 -$ $)/*/# 10 /$*) ) . [$*) +.F
This approach also relies on raising awareness among employees and systematically assessing

) 2 .0++'$ -, [#-*0"# ,0 . /$*)) $- . ) - ,0 /. 1*F- L 0++*-/$)" *O( )/ /$*) $) *-
/* 1 --1'0/7 ) ()" *($/(C).*1 -1# "*)" | -(6

This enables us to gradually integrate 8 )IS-F)( ) ) T#S T *).$ - iher).

our procurement practices, taking into account our suppliers’ commitments to $) '0.$*) '

-y )y ttrt - L+*).$ $' $AMcontracts include an /#% ' ' 0 setting out the

3+ [ )y - . %)y 0/ + -/$ 0" -4 2%/# -" - [/ 0.8) .. [#$ . # g"#/ " $)./

corruption and respect for human rights.
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In 2025, Cofidis Group established a carbon management

framework by appointing - %) -. within each

YIS/4 /xS (+" () $)S/$ /1. ) -2 0+
[$*) +").6 .$")$!$ )/ $(+-*1 () $) /# | (.4
3+ -/$. - " -8%)"( .0-()$..0.2 .) *1 -

4 4 - | ($..8*) v /*-. /- % [*-$% .; [# )&. I*

the establishment of a *((*) (/#* *'*"4 helping to

consolidate the approach across the group.

All entities carried out their - *)y .. .()/!. ,with
[# 0++*-/ *1 ) 3/ -)"'.-1% +-*1% - /* ).0-
*(+'$ ) 2%/# I# -E[EoxTe [ # [ 2 . /#)

Xy.*'$ [ [ "-*0+ ' 1 '6

B co, (5.5 6

CO, . 1$)". 4 *+ -*..I# )I$- "-*0+ /2 ) omnv ) omor
2%/#$) /# + -/$ " .+ ) ) -"4 1 #%$ "' h [ - 1-$" -/ " . ' [-$ $/4
0.%$) .. /-1 "'*

omor 1. omnv

S??M/ ($..$%). ormv /e 7no,
Scope 2

($..8*). !-*( ' /-%$ $/4 783 tCO e 7rs,
*).0(+/%%*)

Scope 3

0.8) .. /- 1" 11341C0Oe 704,
' - 0 /$*) q qor / e 70u,
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In line with the Paris Agreement, each

entity has taken concrete steps towards .$")$g )/ +-*"- .. (%) omor
SK)$.LI$*) -8 148)" 1 o#$ 1 . 28/# 1# -8 /$*) LX)

“)*1 /$)" 0% $)". ) - 0 $)" 0.%) .. ()" C)) ' -%g N £+

[-1'6 # . $)$/$/$1 . # 1 ) - *")$. #-()8. (/#r x4 ) g)

4 1 - I$1S I$*) L # (.o - +*).5 $'F/$ . ) (¥ $'F. /%)
rmmmn 5 ) - '$1-$)" .$")$1$ oo o0 09 oY 0 JPI

results: in France - )*1 /$*). ) ') -"4 - )% /8¥) $)8/3 /$1 . .0 #

. 1$)". *1 0+ /* amd, tm, - 0 /$*) I# - )*1 /$*) *I 0% $)". $) -)

in CO , emissions @ urthermore, significant ) I# " [-$g /$*) *1 1 #$ ' h /.

progress has been made in the area of +-*1% 'S 1x0) Is*) I# 1)

-) 2 ' ' [-$ $,which now accounts for I 0$'/ 0+*) 2#%' ).0-$)" /#/

nmm, *! 0++'4 $) _ ) ...$0( ') | "4 [ # $(+ /. - *)$/ )/ -*

alongside the growth of ST O F) L 0(+/%%n $!H - )/ *-")8. /87).6

Belgium through the installation of solar panels.

0 $)" *0- +' ./$ 1**/+-$)/6

Cofidis Group structured its strategy to

-0 /#E A+ IS 1R+ -8)) 4 (F1$)" - IS - 0 /%) - # ) 2

) 7N $)$/S /$L S "-*0+7 ($' ./*) 2%/# /# $)/-* 0 /$*) *!
2% ++-* B #$. $)$/$ /$1 1*-(. + -] *! /-0 /0- "-*0+729% ++-* #
the aim to phase out single-use plastics in y+# .$)" *0/ .$)"" 70. +' ./$ .
internal operations. All subsidiaries took action, $)$/$ " - F) X[+ -8)) . L ()],
notably by phasing out plastic cups and bottles ) - $.%5)" (+'*4 2 -) ..*

) $)./ )" 2/ - .+ ). -.6 #$. -%1 THFOH I# ($) -%1 - - ($).
$. .x Q++*-/ 4 1 '*+( ). %) /# - +%). 8" +-*0- ()/6 #
responsible procurement policy. The priority *(($/1 I# - 1*- ) *0- " .

"$1 ) /*/# . ( .0- .2 . #$"#'$"#]/ *g $. -*0+ /* ($) B) /#S.
during the company’s first assessment of its (*c)yroc )y [/ .1) 2

plastic footprint, carried out in 2024 based on Y1$-*)( ) "/ -" 1.6

2023 data in France. Awareness-raising and

$(+-*1 2 ./ *-I$)" # 1 10-/# - *'.] -
I#$. $)$/$ /$1 2#$ # $. )*2 ) $)/ "- ' +
the teams’ daily routines.
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IN2025, *g $. -*0+- $)1*-  $/. *(($/( )/ /*g) ) $ ' '$/ - 4 2#$ # 'S . [ I# # -/
$/. 0.$) .. I$1$/$ . ) $/. *(($/( ) . ($..$*)7 -$1 ) *(+ )46 *)1$) [# [ g)
27 $)"$. &4 -$1 -*1 0.1 8$) $'$/4 ) - .$'$ )  I# "-*0+ $. )" "$)" $/. ./ &
# '+ 1 -4%) [/ -0) -1) ) ()" I#$-9g))S$ " .$/0 /$*)6

To guide our actions, we conducted a 0-*+ 72$% study in collaboration with the *1 AR

*I'0.%) .. ) )*($6 *1 -$)" KL /#g "-*0+4. *0)/-% . /# /0 4 # '+ (+ *0/

4 (%) #'" )" . -"I$)" /*g))$"'$/ - 4 ) [*$ )$'4a/# .+ $g # - | -%./% .

"1 -" +*$)/. 0)$,0 /* # *0)/-46 0$' $)" *) /#$. .*'$ 1*0) /$*) 2 2 - R
-4 I8 S. KI# *(+- # )81 ) ' 4] $*- - L) I#E (- 0" )

our entities.

From 2026, *g $. -*0+2%'" -*""*0/ g) ) $ ' O /$*) +-*"- (( . *)Y I# g) $)". *!
I# .10 4 *) 0/ $) omoré - $)$)" (* 0" . I*- (+'*4 . $)$/$ /$1 . 2$/# '* ' ")
) 2$/# O./*( -. - %O0./ .*( *V[#  [$*). +'*4 $)/# .0 .$$ -$ . I# I - .| [*

and become more structured.
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[1- 1 $) "= 1 ) # '+ 1 -4%) 2$/#$) [# "-*0+ /* [#-$1 6

(¥ 48)" %0~ (+'*4 -

' - [ [# # -] *1L *0- "-*0+4. + -1*-() *0- (+'*4 - - ) -h [./#%. ) $. C
*YI#  O0/# )I$ $/4 ) *(($/( ) *' *0-/ (.6 0- $)& ) "-*0+ + " - h [.[#$. '$
HF2 )" I# - 'S4 ) F0- 2*%-& ) I # 471*7 4 '$1 . *! *0- (+'*4 .6
In France ,wherea ' - #$+ 1* 4 +-*"- ((hasbeen launched, and at *g $. + %)

2# - )$) 1*'0)/ - (+'*4 . # 1 ) /- $) $) +0'$ .+ &$)" 1 (. *($)" /-0
( Ko1Kl 0. K (+ )$ L4 # -$)" I# $- ATI*T 4 3+ -$ ) . *) $"$/ ' ( $ 6 #:
*(($/( Y[ 1% +-x(*[$)" "k0+ $. F - h /- 1$)-

. # ( setup within each of
our French subsidiaries, which resulted in nearly

rmm - ! --in'"France alone in 2025.
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*11$) I# 1 *)) [1$*). 2%/# [ ') - 1*-" =)y ax. - _08$/( ) *0- "-*0+ $. ./ ++
up its efforts to engage with the younger generation.

At *g $. *-/0"the (+'*4 - - ) $)" +-*"- (( strengthens our presence on

0)$1 -.$/4 (+0. . ) [ 1) . .0# . /# - - *0( -*o01/ & )

) /#  $.*) -1$% ( /#-*0"# [ '&. *'' *- [$1 2*-&.#*+. ) $))*1 /[$*) # ' )" .
$) omop to $)$/$ /1 . # 1 ) --$ *0/ $) '0 $)" ns $) omor $)1*'1$)" (*-

participants. This momentum was accompanied by the third edition of the C)C- /$*) -*

+-*"- (( ,whichtook on 14 trainees, as well as summer work placements open to young people

and employees’ families. At *9 $. '""$0(/ &$)" *) $)/ -). -*..*0-1 -%$*0. + -/( ). '.*
# '+, + .. %) *0- 3+ -/$. ) +-*19% 1'0 " g-.1 1 . FUJ# o +-F1 O $F) 2% )

both the students and the teams supporting them.

0 ][ s0(

$1 -.$14%$)" *0-

* |

/* ).0-
0$/4 ) $1

In order to broaden our pool of candidates
) ).0- 1'$- ) $) '0.%$1 - -0%/( )/
processes, we are implementing a multi-
channel recruitment strategy that combines
direct applications, social media sourcing and
+ -/) - #$+. 28/# . #**'. ) 0)%1 -.$/$ .6 4

A4) -"4 ) 0. /% $1 -.$14 /# +-*g' . 2
seek and to open up our recruitment to a wide

=)L - -+ 7. $) 'S) 2%/# *0-1'0 .6
In France , training our Recruitment and

Careersteamsin  $) *0) - -0%/( H

-$.%)" 2 - ) ..o #g "0+ ) $/.1'0 . %)
order to attract talent — enhances the organic
appeal of our roles.

At *g $. *-/0",taking partin Talent

*HL(+. %* L $-. ) 1)/, $( [ 1#
digital community helps us attract candidates

with technical and digital skills, in line with the

1*'1%$)" ) /0- *I *0- 3+ -/$. ) 0.%) ..
areas.
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At *g $. -*0+ 2 (& $) '0.$*) "0$ $)" +-$) $+' $) *0- +- /$
[#-*0"#*0/ *0- (+'*4 .4 - -.6 # $1 -.$/4 *1 " &"-*0) .

) - -+ [#.$. -)"#I#12 )0-/0- 1 -4 46 ./[-$1 /* 0%’
ST U2 ) ) - I$*). I* O+ ke [ # -] %L # $- :
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“ BV&. % I#
0$/$)" ) $ | 0810 )
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2% /# .+ $g + - * $) 0) omor *) 2*-&7

. =)$)" *)I- 16
*N" *
[#-*0"# (($// + -/) -.#% 4)$) T(*)I# I- $)$)"
*0-. ) I* -
In line with our social commitment and pledges as a [# -*+ . *1 2*-&3%)"
($..8*)7 -%1 ) *(+ )4 2 +' $) '0.8*) [ /# # oy ) .+ 8/
our recruitment policy. In 2025, a number of partnerships 12 /- ..10" (*()/.6

were established to broaden access to employment within

2 .2 "N RR '/ - 4
our companies.

(417-9%) -. (41 ( (4

At *g $. - ) ,apilot nine-month professional training ()" - #*(C. )

+-*¥" (0 -0) $) + <)) -.H#S+ 2%/# )N*2 $(. (4 ()/*-. 0-11 )

to recruit and support employees with disabilities. 3$( 2#* 0++*-/

The POEI . # ( )$) $1$ 0 ' *+ - /$*) ' +- + - [$*) ( . .**) . --$1 %)
F5 (% -0) $) 4 -/) - 4%+ QPTH /$*) - ) ) $) - 8 )18-7)()/6
and - ) -1$" ) L+ 2# #1 ) *0/ *!

# ' *0- ( -& [/ /*0) -/ & .$372 & /- $)$)" * . “
$) 0./ (- . -18  1*- §)"+ §) )8) 7(r)  FHIS) 0

g3 7/ -( *)- 16 $) 4+ -]) - HEJRS/B 1%/ I D

.-1% - %, L /# +-*Fg' *FL*0- *++*-/0)$/S . (*)" 9% -)
%* . & -. 0) -'$)$)" *0- *(($/( ) /* ( &$)" *O-
accessible to people from all backgrounds.
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we are updating our practices.

In France , the People In pilot scheme enables recruitment
without CVs, using role-play scenarios to assess candidates’
*((-% " +/3%/0 ) $) -+ -.*) " . &$'.6 B/#  vm,

test completion rate and vo, . /8.1 [$*) - [$)"* [#S$.

X # O YHED) L) $(+-*1 . /# ) $ | 3+ -%)

2#$  -* )$)" /# $1 -.$/4*1#  )S$ /.- -0%/ 6
At *g $. /,)tHhe Echo .*'0/$*) *!Il -, # 1%$*0- '

O LI$*)) $- I# [ ... *1 &S (*/$1/$*) ) 1 '0 .
in order to reduce decision-making bias. At *g$. + %)

and *-/0" " /# /) - $./$*) *l +- /% )" - -$/] -%
J) -$. +-* 0-. ./-01/0- $) -1%$ 2. ) .4.1 (/%

! &* ).0- . /# 1 1 -4 )$ [ - $1 . 1 $- )

*).$.1 ) 3+ -$ ) $)'$) 2%/# *0- *(($/( ) /*
transparency and openness.
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Launched in May 2025, the training programme 3 *( - (%1 0./ ( - - " I$*F). L.
2 " *( $/. g-./ *#*-/ *l np ' -) -. 2%/# '$ -/ '4 $1 -. - )" *I &"-
+ Y+ #)"S)" - -+ [#. 0'/. - /- %)$)" * - 0. ) + *+' 2%$/# $.
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+ -/ *1 ) $) $1$ 0 ' *+ - /$*) ' +- + - [$*) +ROEY*(( H ( -0) $) + -/) -. #$+ 2%/#
2lAcademy , and is followed by a 12-month work-study programme leading to the Remote Customer
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1 #$. $. (0 # (*- I#) %0./ - -08$/( )/ /**'6 [ -h [.*0- + *(($/( )/ I*
St 28 # + 4+ 2#% # 1 ) %O/ *1 [# ' *0- ( -& /6 #-*0"# /#$. $)$/$ /$1
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In2025, nst 2*-&7./0 4 ./10 Y6*$)

$ / $)0/%$*)

() 1#'4 1# (

$..0 . ) K- $)8)" *0-. . )
+" ()6 1 -44 - ()4 ./10 )/.
teaching them the company’s standards, skills and culture. This commitment is part of a broader

|
]

*)) 1$*).

-08/8)" 4*0)" + *
O0++*-/$)" x4+ ¥

*)1$) thatacompany’s strength lies
in the synergy and connections between
generations, our group implements
$)$/$ /81 . $( [ *I# 4*0)" + *+'

and older employees.

*0-) # )/$/§ following a structured programme:

SY - gy
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%*6 # ,0 '$/4 *V [#$. 0++*-/ 2 . - *)$.  [#-*0"# /# g-./7I$( 2 - *V/# 3 )/-
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highlighting the long-standing partnership between *g $. - ) andthe Lycée Gaston Berger

in Lille.

At *g $. + $he ' *( )L - (( , which combines specialist and cross-functional

training, welcomes more than 30 trainees each year.

For older staff, at *g $. -*0+ tpu (+'*4 . " rr ) *1 - - $1 .+ $g .0++*-/6 )
2025, 62 employees took part in a - - -1% 2 $)/ -1 discuss their career progression
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calculator, and insights into ()/*-%)"and .&$'".7 1*'0)/ 4{&)¥mployees nearing the

end of their careers. In addition, two intergenerational workshops were held in late 2025, bringing

together 35 employees to di

scuss and Ho-
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$*' . " -/ #$ ! 3 0/$1 Ig -*! *g $. -*0+6

- /$)" ) $) '0.9%1
2*-&%)" )1%-*)(

-0$8/%)" (+'*4 . 2%/# $. $'$/$ .6

Our group continues to implement its long-standing commitment to the inclusion of people with

disabilities. Since September 2025, a $. $'$/4 ) - -0 ) " H# ) *1 -, $)" /#
2*-& *V [# - ) # )IS/I$ . ) 0++*-/$)" /# $) -) /$*) " .0 .$ % -$ . %) /# $- 11*-].
Y A-x(KL O J# 0 "$/A KL USRI #xL 0L [ ) [# $- - -6 *-[# . *) 4 - $) -*

*g $. 0)" -4ookpartin /# .+ $ '$./ $. $'$/408ganisedPy the $) ). (%)
foundation. Testimonials, feedback and discussions between candidates and companies brought

[*" /# -pm )$ [/ . ) pp-+-.)/$1 . !-*(nt *(+)$ . /[ /#$. 4 -y $1 )/6 |/
/0" "1 )$ . %) '0 %) $) -).#$+. - 1 -/$. [/ ") $) $1$ 0 '. 2%/#
in collaboration with local community organisations. Finally, at *g $. '"$0,(adedicated

$. $'$/4 $ $.*) rgises awareness among employees and now supports the recruitment

process.

|France || 0)" -4|

0" || ""so(
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We implement disability awareness

$)$/$ /$1 . ‘**0- .0 .$ $ to$ .

foster a lasting culture of inclusion. Across

our 0-*+ ) .0 .%$ % -% . omor

2 . ( %*- #$"#'$"#/ ! /0-9%)" $ |/

+- ) I$*). - $)8)" . ..8*). 1$-/0 " - '$/<

workshops, O0* 4. 1 )/. *)I -)
and an inter-company challenge. The

) $4 0/.4 4(+$%) ($).) -) *
brought together employees and partners,
2%/# .$3 - +- . )/ 1%L . 1-*(/# 1*0-
French subsidiaries. At *g $. '"$0,(a

(- #).81  (+8")) 7 -)$)" ¥)
$)1$.$' $. '8/ . 1 IS (") . 3/ )"
+- ) I$*). 2 . --% *0fqg $.
Spain,the $. $'$/4 2 - ) .. $)$/&d $1
training programmes for recruitment teams
were launched. *g $. *-/0" brought
its teams together to mark ) '0.$1  *)/#
and )/ -) /$*) ' through a series of
conferences and round-table discussions. At

*g $. *Y ) J)2# - /#$. %, ) 2 $)$/% /81 ¢
and *g $.ltaly $(( -.$1 2*-&.#*+. )
specialist training courses, particularly for

0./*( - . -1% (+'*4 . - # '+3)" /*
$(+-*1 0) -./7 ) $)" *I */# 1$.$ " )
$)1$.$" $. $'$/$ .6

.....

| '"$0(||France ||Spain |

o |

$.$)" 2 -) .. %1 $. $'$/4 [#$. 2 .
S *LI# (+ $") [ o#

- %) H[$*). ) 1* [ - (*- $) '0.%1

*o4x- | 0'/0- [#1$..).$/$1 /* $) $1$ 0

$11-) L)) .6“

#-'1) *I1$")$ .
$. $'$/4 $$.%) g - *g $. '"$0(6
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Committed to fostering a respectful and

$) '0.$1 2*-&$)" )1$-*){g)/k. -*0+
%*$) /HSOpE $)$/%$ /$1 ) /*+ 1 -4
. 38.(%) /# 2*%-&+' * $)
# $)$/$ /$1 $.° 4 |# ) - ) #
LS /$F) L1 -.8/4 ) " -0 )
brings together 300 organisations. It aims to

pool best practices in order to bring about

lasting changein  +-*! .. $*) ' 0'/QThe
programme is set against a backdrop where

2*() *0)/ '*- sq, *!I /# "-*0+4.
workforce and where the ") - ,0 '$/4
index is a key performance indicator.

3$.(6

At *g $. + $dhis commitment has
taken the form of an 2 -) ..7- %$.%)"

2%_& H#HF+ *) ") -7 1$*')  -0)
4 |# *0) /$*)) 0% - . )$ .
XY [- - [xx 2#$ # -*0"#] [*" [# -

22 employees to identify warning signs and
strengthen +- 1 )/$*) ( .0-..

|France | |Spain |

SO, * "-*0+ (+*4
- 2*%( )6

)O -4 omor

.
— — ROLES
MODELES

LGBT+ ET ALLIE

& autre cercle

*g $ .
*(($11 I*
$) '0.$*)6

-*0+

) *1 ( - omor ) *) #'

its four French entities, the group

*Yg-(  $/. S/ ) I I#
Commitment Charter launched by

4 0/- -'6 # $)$/% /%1 2 . -)
three years after the initial agreement was

signed and aims to promote the long-

I -($) '0.$*) *! .t 8 /#
workplace. In 2025, '*-$) - -$03

) (+'*4 /I *g $. -) 2 .
named o 8¢ & , and the group
took part in an inter-company roundtable

$. 0..%*) *) . $) '0.8%) $) /#
workplace.
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0++*-/$)" ) 1 '*+$)" *0-/ ")/ (). g-./ ) '*-(*./ ).0-%)"

[# 1 1 -4 (+'*4 . [[" . $)I* [#  *(+ )4 . (F*I#H'A . +*..$ %
LOS++$)" [# (28/# I# [ [* 1074 - '$. [# $- +*/)/$ ' ) 0%
10'g""$)" ) +-*"- . $1 - -+ [#6  [# - 1*- $)1 [ $) *) * - $)"
T *+( )/ *1 ()" -$" $"$/ ' ) 0.$) .. .&$". [* +-*1$ 1 -4%)
28/# | )"$ ' *++*-/0)S/$ . I*- ' )$)" - - (* $'$/4 ) +-*"- L $*)
#-*0"# /-0 /0- $)$/$ /$1 . .# - K0 .88 -8 . 2 - | I#

¥) $/$*). 1*- 0./ $) '+ -.*) 1 10'g () [# - 4 *)[-$ 0/$)" [* [#
"oxQ+4. * [$1 + -1*-() 6

- /$)" L +*& $) 0 [$*) +-*"- ((

Particular attention is paid to the induction of new employees, regardless of the entity concerned.
At *g $. [ '4l*- 3 (+' ) 2 - -0%$/4. %*0-) 4 ) "$)- /# 4 --FHhHanksto

tailored communications that introduce them to the company’s culture, workspaces and mission,

and continues through a -0 /0-  *)y * - $)Yw-* . /#] ' -%g . /# $- - * % [/$1 . & 4
contacts and dedicated resources. At *g $. + %) 2 %) $1$ 0" $"$/ ' ) $) - /%1

+-*"- (( is now combined with a group session attended by the company’s Managing

$- /*-6 #S$. 4.1 () " I# +)$.# [ (.1 Ol /# $-2*-&$)" /$( 4 rm, 28/#*0
(+-*($.$)" *) ,0 '$/46 1 - omm !*"'*270+. # 1 ) --$% *0/ .%$) )O -4 omor
S I$*) - /$)" Kl v *0/ *Fou®6 /) , $"$/  +- 7 * - HiH *-& '*and *)"*$)"

()" -$ ' .0O++*-)/#-*0"# [# - [$*) *1 ()/*-$)" + $-. ) - "0" - | & . ..B*).*
help to strengthen personal connections and build trust at the start of an assignment. Finally, at

*g $. *-/0"and *g $. '*1 &$$) O /$*) +-*"- ((. *($) ( /$)". %* 7.+ $g

- .*0- . ) ()" -8t L 0++*-] ) '$)" ) 2 - -08/. /% *(*+ - /%*) " ,0% &'4 ) 2%
*)g ) 6

B . *g $. -*0+ %1 [#$ . [# ] ).0-
0. 7)666_ =Xy s )0 /6

The group-wide Code of Ethics sets out the legal and internal rules that guide each of our

(+'*4 . $) /# + -1*-() *I/# $- 0/$ .6 ddtaprbtection , 0./*( - . -1$%$ ,0 '$/4
andthe +- 1 )/$*) *!I *--0+63$*)$. +- . )/ 0+*) %*$)$)" /# *(+ )4 ) $. /# .0 {
- (" *(($/(C ) . $") 4 1 -4 (+'*4. ltsimplementation is monitored by management

) [/# - " 1) + -/(). [#-*0"# - "0' - # &.6 # $(0%. /# / nmm, *! ) 2
(+'*4 . - ( 2 - *L[#S$.. **) L [# 4 %*$) [#  *(+ )46




O++*-/$)" *0- /

O++*-/$)" /* 44. ()" -. ) A *g$. +8$) (+'*4 .3$ )Is$g L 3HS"H#

+- + -$)" [*F(*--*24. " -.6 potential’ undergoan  $) $1$ 0 ' .. ..( )/
followed by a dedicated programme combining

1L7+$)" /1# ()" -% " .&$". *1*0- 0-f gk« /. $)$)" ) 2*-& 3+ -$ ) 1 -4

) 10/0- ()" -. 8. &4 -$1 - .. Y4 *O-nm /* nr #$"#HT+*/)IS T (+'*4 . %*$)
subsidiaries. scheme. At "-*0+' 1 ' /#$. $)$/$ /$1 x|
At *g $. [ ,the Accelerate programme the launch in 2025 ofa  *) 74 - +-*"- (( for
supports 60 sales professionals through a hybrid potential future senior managers at the group’s
PR (( _0))$)" 1 - [2% 4 -, *(+_$_$)-") # ) 0-*+ ) .0 .$ 3% -3 . 1 '"*+
nearly 50 hours of training, focusing on four key in partnership with IESEG Lille, the Campus des
skils: +- + - /$*)  *((0)$ /$*) # ) '$)r $-3" ). ) ) -$) *6 1)+ -/ $+ )/

(+'$) . ) - .$'$ ) %*$) [#$. g-.1 *#*-[ [* |- )"I# ) I# $-

| J- 1S 1$.8M9r  )&$)" 3+ -/%nd
At *g $. 5 # +0 "§17 managers their - $) .. /* [ & *) -* *)/# 3 0/$1
undertook 35 hours of training based on the .
Committee

O+ $U/F) [- )M I#L ( T#* Frah
approach focused on identifying and harnessing |Ita|y| | 5 # +0 '$| |France | |Spain|
[# $- ) /0- "1 " )l.I* +-*(*] %* . /$.! /$*)6
This training was supplemented by themed
workshops and one-to-one coaching. In France ,
the management team at - $ 5,4vhich recently
%*$) [# "-*0+ [**& + -/ I*-[# g-.1 1$( $)
I# *g $. ()" () . ($)-*)1# [I# (

3 # ) *I $- 0/ 0,~whilst the sales
()" -. %*$) [# "-*0¥4.) ()" ()
1 %+ ( ) +-*"- (( 6 * 0. *)666

: )
co () EeE (k-
()" -. ) 0.%) ..0)$/
# .6

Within our group, assessment is a key

J+8$) 1'0/$)" ()" -8 +*)/$
) .0++*-/$)" - - 1 '*+( )/6

The programme, designed as an

$(( -.$1 3+ -%) /I & . +' *1

one day off-site, alternating between

$) $12$ 0 "' ) "-*0+ 3 - $. . !

on public speaking, team cohesion,

decision-making and leadership. The

+-*"- (( 2. 3+) $) omor /*

include line managers and business unit

managers. It concerned 21 employees

in 2025.
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Within *g $. -*0,Jopen communication between managers and their teams is key.

O-/# -(*- $)1*'1$)" 1 -4*) $) g)$)"/# 3+ [ [$*). *L ()Yy" - ) I# (( -.*!
their team is common practice in many of our organisations. At *g $. /412 3 (+' IFUx2G)"

on from the ) " -4 S LI [# K - 4 ) +-* 0 [ # + -/1() # . "0)

draftingan (+'*4 YS! I L e ) ko S 28 # I# 1 (.) $) I
*0/ 3+ |/ # 1$*0-. 2$/# 1$ 2 /* $)/ "-1$)" $/ $)/* I# ++%g$$. M g)(6 /

the TeamUp (* ' "' 0) # $) omoqg .$(+'(®g*4 ++ - $.by reducing the number

I # 1%$*0-. .. .. !-*(Com7pm /* gl *- .$3 & 4 *(+ /) $ .6 . /# +-* .. *)/$)0
! & 2 . .0 ($// '-*((*- /#)n mmm (+'*4 . /*vg ()" -. VES'SAI/S)"

[ ( $.0..%$*). ) # '+$)" ()" -.0) -.1) (+'*4 ).

The +-*% [/ *fg $. *' ) 2 ."0)# [* $(+-*1*((0)$ /$*) /2 )

()" -. ) [# $-/ (.Supplemented by regular meetings known as 3+- .,the

SH () o= ,0 ) F((0)YS /$F) ) tt#E L L R+ () ) L))o # T $- 14
-/ (+'*4 - 2 A ko0 /# "-*0gr &,/ *-/0",the *2 - &$''.
competency model has helped structure and +-*(*/ & 4 *(+ [ ) $ within the organisation.

It is supplemented by a cross-functional framework that "-%g . -*" L) ./ +- /%0 be

followed.

[taly | {Spain | {Poland || *-70" |

* * *g $. -*0+ $)I1*-(/$*) . # - 2%/#
0. 1)666,9.%,

* Y ) - ).+ -)4 ) [# h*2 *1 $)1*-( /$*) $) omor *g $. -*0+ ' 0) #
(0°/$°$)"0 " $)/- ) [ +' [1*-(  .$") [* - 4" [# 1x-( - $)T#*0. ) 2.' /] -6 1

(+' %4 . $/ . #-. 0.%) .. ) ) 2. .2 kU $)$/$ /$1 . "$18)" 1 -4
) 0+7/*7 | *1 -1$ 2 *1 '$! 2$/#$) /# "-*0+6 #$.$. g) 3 (+' *! *0-

0'/0- C*) IS 'S/ )$)" # -$)" $)IF-(/$*) ) - *")$.$)" $) $1% 0

#$ 1 ()/.6




omor (+ [/ ) 1) +*-/ *g . -F0W"I# - '

1 '*+8)"

*0-/ (.4 .&%

O++*-/$)" (+'*4 . 3)
$)/ "-1$)"  $)/*I# $- -* .6

0$" $)" (+'*4 .4 .&$''. $) /# g ' *I
-/$g $ " $)/ 8T ) S, & 41 0. *[#
group’s digital transformation. In 2025,

*g $. -*0+olled out 1*'0/$a)fully

$"$/ 0 )B)" A+ (( 1S
employees, designed to - 3. 2 -) ..
*Lf# o # )" L+ 4 )

") - /$1 inthe workplace. Initial
! & $) $ /. #$"# 1L $) - ./
) LIS ISF) (*) (+'*4 L 2#* # 1
undergone training. At *g $. '"$0,his
$)$/$ /$1 $. *(+' ()/information and

(*)./- 1$*) . ..$*)held both online and
in person, aswellas 2*-&.#*+designed to

LI#E o+ $g ) L ! # 0.%) ..

unit and support organisational change. At

*g $. + $9nd *-/0" " ") - /%1 $.
integrated into training programmes through
$(0" /$*). ¥ F((0)S /$*) ) "*IS /%)
) . ' . . ) -$*withimmediate
feedback, enabling learning through hands-
*) 3+ -%) ) I*./ -%)" 0'/0- *I
*)/$)0*0. $(+-*1 ( )/6

-*0+

x 0, *)666 "9 S "0+ )" K1 k-

). *1
) '/ omor [# "-*0+4. 0() .*0- . + -/() "0)# $/$)H)T *(($//.
(+-$.8)" " I# - $)8)" () " - - /#E .0 %% - . B/ . %)) 1*e(.1%1

$. 0..%$*) ) $))*1 /$2¥% - A= 1 0 $))*L /$*F) ) ¢t o# )t L - L # -
4*) .$(+'4 3 #)H)"$)"$ . [# *(($// $(. /* $*0(D)4-%$*-%$/%pool

- .*0- . ) 3+ -/%. ) 1 '*+ $)$/$ /$1 . '$") 2%/# [# "-*0+4. ./-

/*2 - . 0%" $)" (*- *'' *-/$1 ) /1 /- $)$)" *((0)$/4 /* . -1

entities.
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1 " +$)" +-*1 . §*) " L &S$". IR (. + -] ¥
structured approach across all our subsidiaries.

At *g $. + $)!*- 3 (+ .. 1%, -. )
follow a -1$g /- $)$)" +-*"- (récognised

4 + -/) -0)$1 -.$/46 ) omor .$3 *! /# (
* 1 $) -/1$g /$*F) -xL .B*) " *).0( -

- %/ 1%. At *g $. *-/0" " 3+ ).$*%)
of the training catalogue to include topics such

as data mindset, Al and emotional intelligence is
linkedtothe / + + +-*"- (( 2#3% # *11 -,
CHF - #$+)) ,0 -/ -4 - 1% 2. 12 )
managers and employees to tailor career paths

and support career mobility.

/ *g $. *' )and '*1 &ghe structure of the
-t (L) # [**" [ # ) " ()
Academy , and targeted training for the Sales and
UU$FY. L (L - )M #E ). KI#E O #)S
3+ -/$. ) .*I] .&%$'".6

|Spain | |France | *-/0" | |POIand | | "* 1 &ﬂi

" " XY ), I# ) )0 Ir- L #(
0. )66/*)0-/0- /)6

) omop *) ), ' 0) # [# ") )0 [*- +- /S /- 8)8)" +-*F"- (( .$")
as a genuine talent incubator. Designed to support new recruits, employees on internal transfers
*-0) -"*$)" - /-8$)$)" .2 ' . 3+ -/. 2%.#%)" [* + ) [# $- +-*1 . $*) ' 3+

+-*¥"- () . 1 o-4x) /*g) I# $- +' ) +-*"- . L [# $-*2) + 6 # g-./ /1
S$)" /KT I# - 0++*-] (+'*4 . ) 0./*%( - . -1% 1$. -. /* 08’ # - 1%0)
$) *-+*-/ 0'/0- ) )O0) -1 )$)" U /# 0./*( - 3+ -$) 6 # +-*"- (( [#)
*)/$)0 . *) ) $) $1%$ 0 ' .$. 1*- /# 1$. -. 0) -/# "0% ) *! 3+ -/.6
LRy )AL K ((SIC) I+ Sy A+ e ) ks S L I# # - x I #

3+ -$ ) 6

orm (++*4 ./-%$) $)+-*0/. 0./*( - %*0-) 4.
)  )&S$)" 0'/0- [#-*0"# /# ') )0 [*-6
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(+-*19%)" /#
(+'*4 3+ -$ ) 6

S¥1$ $)" *0- (+'*4 . [# ] +*..$ ' 3+ -$ ) 28$/#$) /# "-*0+ $.
XY - [*) KU x0- *(($/( )/ I* *0- 1 (.6 Sox (S I* - 1$)"
2%-&$)" YLS-*)( ) I# | +-*(*] . # U# 27 $)" ) 1-$) '4
[(*.+# - 2$/# 1 $'$/$ . .08/ [*) 22 4. %1 2%-&$)"6 # )0( -*0.

$)$/$ /$1 . ) +-*% /. 0) -/ &) -*../# "-*0+4.1 -$*0..0 .$ $

).0- [# 1 ') .*'$ -$/4 ) 0 '$/4 %1 'S - [ [# # -] *1*0
X1 4 -1*-() 6

-$)"$)" # /# ) 27T $)" $..0 . /*/#

) *1 ( - omor*g $. -*0+"0) # $/. g-.I'[# = "7 $)" *(($// ,bringing

[*" 1# - -+ L) 1$L L - # )I$/14 28/# 1# (M) -$.$)" +- /S . ) .#
feedback. In France , awareness-raising began in September 2024 with a three-hour -$ g) 'for

/# 3 0/$1 *(($/1 . ) [I# ) 2. 3/) $) 0) omor /* "t ()" -.

ahead of the roll-out of a $ 1 1-$)$)" +-F"- (( ) # /# .0 "$/4 *1 L) 2*-&$)"

*) $/$*)$) omos6 ) $/$*) I# $- /F-0 L I#E - ) # .0 .3 % -8 . 0) /& I*
day accredited training course $) " # /14 ) 7 $)" /| ‘attee end of 2025,

underlining the strategic management of these issues.

-*0+

).0-$)" [# +.4 #*'*"$ 2 7 $)" *1 *0-/ (.6

B4 4 #FUEUS T2 7 $)" KL (+'%4 S [# 1* 0. %1 *)y - [ ) [-0/0- $)$/$ /$1
.1 -".0.% % -%$ .6g/$. [ ,the partnership with the $)*/ 0-* **+ - /$ lthrough the

'g $) $)*/ 0-programme, offers workshops and mentoring sessions focused on - 09)%$)"

+-*1 0$*) " ) 4+ -.*) ' - - + THWe SERENIS *0). "'$)" . -1% (T (). 1#S.

C# (1S F) ) )M)A(*0. L%, S/ FIL - 0+ [*)$) - . .$*). + - (+'*4 6

At *g $. *-/0".the *g okt (0 +-*1$ . *(+- #).31 o0qt .O++*-/ 1*-
(+'*4 . ) [/# $-1($'% .)$) '0 $)" +.4 #*x'*"$ ' 0++*-/ * #$)" ) ' )
LS ) o R+ () 4 + - )/$)" .0++*-/ +-*"- (thatincludes, in particular, greater
h 3% $'$/4 [ 2*-& ) .0++*-/ I*- - /0-)$)" /[* 2*-&6 "' [# . $)$/%$ /$1 . +' (*1$*
I 1# # -/ *1 %0- *'' [$1  *(($/( )6

g)

|Italy| *-/0" |
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*g $ . * ! ) _ /$*) * |
*$ ' 0) 6

) omor *g $. *') ./ 0+ $/. *$'
scheme similar to a works council, designed to
- )"# ) I# 0+ +F-] +-%1% [* (+'*4
# 10) +-*1$ . $/$*) "g) ) $ ' .0++

particularly for holidays, Christmas, or in

3 +/$*) ' $-0(./7) . .0 # . I# *-
$'') ..6 # $)$/$ /$1 - h /. [# *-")$.
genuine commitment to supporting employees
and standing by them at key moments in their

+ -.*%) ' '$1 .6

[ ++$)" 0+ +- [$ ' [$*) *) /# "-*0) 6

) $/$*)y /* -1 "% ()" () .1-"**0-.0.%5%-%. - /&$)" +- /% 47*
o+ IR S (+-*1 [# .0 "$/4 %1 '$1 1xo *0-/ (. $) /# 28§-&+'0)6 -4 1*- 3 (+'
the ! ($'47!-$ ) '4 *-+*- | 090-h / $) $ / 4 | /# *lg - g1 7 4
O0(C - (+)!'"*-om #$'-)$)omor* . 2" . h3%"' --)" (). h3$"' 2*-&3%)" #°
#4 -$ - (%] 2*%-&$)" 3/ ) 4 [ -)$/4 " 1 ) - [O-)T/*T2%-& +-*"- (( 1*'x2$)"
+ )" 16
At *g $. "*1 &$S(+-*1 (). /* 2*%-&+" SUEYE(S L TH# RHSF) I 2%-& VR (O #R( 1*-
o+ /* /2% 4. 2 & ) + -/7/$( 2*-&$)" - *(+' ()/ 4 -"0" - $)$/$ /$1 . S
+-FUo (o )4Art 08 o ) e 2#% ) 2L - [# (*] &$'F( /- . ] 67 " #

4 )0/-$/%*) 2*-&.#*+. -0%/ 4666 # . - "' ox)y - [ 3 (+" . (*).A-1$)" 1# ]

paid to our teams’ well-being on a daily basis.

[0 4 [+
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A friendly atmosphere among colleagues and the recognition our managers show their teams

are an integral part of our culture. At *g $. -*0+#the 13th editionof ) $/ (+ 0. brought
together more than 2,000 employees from *g $. -) * ), - [/$and 4) - for

) 1)$)" ' - I$)"/# -) C+ -/ *1/# *0- whijch was taking place in Lille.
At *g $. + $)/# 3+ ). $*) L (7. L) T#E - I$F) KL ) [2%-& L - +- L )] [$
) & 4 1)/. .0 # ($'4 dand /# pri# ))$1 -. -4 *1 *g $. #'$) $(+-*1
I# - .0/, *! |# - /[* *-&D .0-1 4 tu, *! (+'*4 .V " /# [ .+ $"'* .$*).

' -/ ),on+/. *(+ - 2%$/# omog* ) sn,! "1 '0 ),nn+/. *(+ - 2%/# omoqg*6
*g $. 5 # +0 '"$the & 2%/# *g $# -%$/4 $)$/% /$1 $)1%/ . # 1 (1% +- + -
*((0) " - &V ME I E S X "0 . 1*0) -4 x) [$F). <] o-$)" /# 1) -

donated to a charity.

|France||Spain|| 5 # +0 '$|

/tm, inco,
($..8%). . .*%) .
08' $)" $. - )*1/ 6

-*0+ - $") (+0.

/ - h 3% $'$/4 ) *(1*-/6

Sm, s) ) -"4
In France, - )*1 /$*) *! /# *g $. -*0+ (+0. S R I
*)/$)0  $) omor 2$/# ( %*- /- ). 1*-( [$*) ¥ # 0%$' $)" $. -)*1/ 6
workspaces. The aim: /* - / (*- h3%$"' )
oo [$1 0 )1$-*)(, pligned with new hybrid
2*-&%$)" +- /$ .6 ' 3% "' 2*-&.+ . )*2 1 /O-
ergonomic furniture, connected meeting rooms and
"3 /$*) - L I# ] +-*(*] 2 "7 $)"6 (+'*4
Y%*4 (*-) /0- ' '$"&hd green spaces, and
contributetoa .$")$g )/ - 0 /$*) $) - *) 1**/+-3)/
thanks to optimised energy solutions.
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*g $. -*0+ /#
4'$)" ') ¥) -
*(($/( ) I # 'I#6

(+'*4 .4 # '/

11$)" *0- 1 (. 1$1

JO.+*-] $) n 1 )/ 6 Promoting sustainable transport

)./ &$)" [$*) [* $(+-*1 *0-
Playing sports and promoting good health employees’ health. Launched in May
are an integral part of our group’s corporate 2024 in partnership with 5!'/ *g $.
culture. In 2025, *g $. -*0-brought Group’s Cycle Scheme has already
together more than 400 employees at the attracted more than 550 employees
CREPS ) "$*) ' )/- '*-[# [0 4 *! )) "4 %) $) gl * +*.8/8%)8)" /#
ELI$) () X $) [I$")$ L) - ) A Sl $) rekx | $ 4
for the 22nd edition of the +*x- /.= (. [# 017 7 -) -"8$*) )
Trophy , featuring 12 sporting disciplines. A few the pioneering French employers in this
months earlier, 38 employees from *g $. - # (6 *-bnm (*)/# 1 -4%)
) *y ), - /$.and 4) - had L K(+)AT+-*18 ' [-$
2*) .$3 *0/ *! $"#/ [-*+#S$ . "$HH' bike tailored to their needs: a family bike
*(+ )4 +*-/. (. heldatthe same ) +-*¥1$ /¥ ) 2 + - ). 2#F
1)0 $) -) 6g $. *' ) welcomed want to transport their children, while
74 employees from 12 subsidiaries to run a mother of a child with a disability was
/[# qo6nvr&¢. 2 - [#*) together, +-*1%  2%/# ) +] $& 6
furthering our sporting tradition. At *g $.
o)" -4 1I- L. )4Fr - )" 1# - $)8$

sponsored teams and participation in national
1)/, *(+" () *0- $'4 *(($/( ) I*
promoting sport and health for our teams. rn & (/_ 1 (*)/#
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+ - +/$*) *1 [#  *(+ )46

_Il )$.$)|| # I/#

+-*(*/$*)UB)S/$ /$1 .6

# # /# *L *0- (+'*4 . $./# 1'* 0. *l+- /$ ' - "0"-$)$/S /1L . %) .1 - *FL *0-
subsidiaries. At *g $. 0)" -4annualhealth . - )$)"days saw widespread participation from

employees: 360 employees for melanoma, 176 for diabetes and 400 for cancer biomarkers. The

ho 1 $) /$*) . ..$*) 2 . []) 4 qr + *+' ) I# 1$.8/ %V ) *+ IS S ) /*IH#H +- (D
) " um (+'*4 [/ # 1 [# $- 4 ./ .] e+'#4 . $./) -*"- (( ,whichis
K18t (8. -0 )*)4(*0. +.4 #X'"E " g) ) st ) " *g0%+r-/6 )

5 # +0 '$a "I'# 2 - ) .. 4 broughttogether 108 participants for a conference,

discussions and health check-ups. Finally, in France, the - *0-. 0 z0-%$)%/% /$1 - S.

2 -) ..*1 -$*1 .0"'--%$.&. (*g $. -*0-employees through workshops and

screening sessions.
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+- /$ .6 ) ¥0-" ) 2 + -[$ $+ [*-4 ) 1*'1$)" ++-* # . 2#
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[# 10/0- *1 *0- *-" )$. [/$*) ) [# *'' [$1 2*-& 3+ -$ ) 6

1 '*+$)" 3/

At *g $. -*0+ /% 1%/ - $))*1 [$*) 2 # 1  #*x. ) [*
()

(& 3+ -$()/ /I$*) &4 -%1 - *1 ] @Y
and performance. At *g $. / t4lx- 3 (+' q
enables all employees to submit their ideas to a -*T

0) /$*) " ))*1 /$*) *(($//with methodologlcal 66 What |
O+ -/ /g (CF) (. #))*L s )% * 4 (*.1 *0/
Community notably ran a / *1 -4 # ' )" /# )*1 /$*) +-%)/
$)L*'1$)" *5 ). *1I + -/$ $+ ). ) "0) # |#- 2 . *($)$)" -$/%
+-*% /. /2 ) omop ) omoq 2%/# 1%$.% "' I J#$)&S)" 2$/# [x*
the cost of risk and customer satisfaction. *g $. + 9) [* *( 0+ 2$/# )
launched ))*1 /$*) +-$39 partofthe WelcomeTalent $(+-*1 () I# 1
+-*"- ((6 # . "$1 )2 - -0%/./# 1-  H(I* ( 1. - )

1 "%+ +-*[*[4+ . ) +- . )/ [# $- . *'0/$*). [* . ) 2SI #SD) "$($/
()" C)r 1# (1 +-*($.$)" +-*% /. - [ . ) I$( - (6 0/ '.*/*
then incorporated into product planning. 1 "%+ ) +- . )/

At *g $. *-/0", 4 *g $.$. -$1$H"$/ -0 /0-  .*'0/$*) [*

[- )Y 0= (I$*)) (.1 -' ... 1 $) .1 4% I# 0% ) 6 “

and encouraging *)/$)0*0. 3+ -$( )/ /$rtferms

of leadership,the  *g $. -*0+4. [+ (( . % %

)I’lVI‘ #*0-. vu, . /$.! /$*) -/ * ) # )" 2*-&7./0 4 ./0 )/
$)1*'1$)" um . )$*- 3 0/%1 . - # '+%)" $) /# 0 =

7 -%$1) $.$*)7( &%)"6 # . 3 (+' . #*2 /# S )R 1$7)

-*.. 0-*+ 3 ./ = )4 # . *C )y - +- /% + -1() 7

a way of taking action, working together and adapting
practices to best meet the needs of customers and teams.

*g $. + $)6
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We are boosting agility within the group by combining *((0)$/$ . *1 ! $'$/,dedicated
L) $).+85-%)" $)8/% /$1 .
In France ,the "$'  *((0)$/4 *+ ) [* +-*1 _$*) ' 1-x( " [*. 1 '*3 "% $)

1 -4 4 $4 (0" -*'" *0/ $) *1 ( - omor /* ( +- /% (/#* . 3+ -$()/
with new ways of collaborating and foster a mindset of continuous adaptation. On our campus

in France, /# &C &C .+ ) *'' *-[/$1 - $ /I - /$1%/4 ) *' [$1
$)/ ") 2#*. ) (1 1*& . /# $ L3 *$)" [#S)". S - YRAAF)N [$¥)
$. *1 -4 -**(+-*1% .+ L [/# [ ) *0-" *T7T - [$*) ) 3+ -3$( )/ FK{P$/4
*I'nv $)7#*0. ! $'$/ /$-./ [*1*. [ -$)" *'" [$1 $)/ "'$" ) 2 ../ 0+6 [ "' tr
creation workshops in 2024-2025 across the group’s four French entities.
In February 2025, a -)$)" 3+ $ISFY0"H#S /I I# - I# 3 0/$1 *(($// ) [#
senior management teams to step outside the operational framework, anticipate trends and foster
0'/0- *I *") .. B(S - 3+ $/%*) $( [+ /() # .) 0. *)")-/%1
$ )/$g np O. L 28#S) IH#H- (*)I#. )" 28/# ) ,0 " )0( - KL S(+ ()] 1%$7)
plans. ) " ( )/ ))*1 /$¥) & -XO"H#L /" I#H - rm ()" -0 [* 3+'F- [#H- & 4 1# (.
[#-*0"# $)/ - [$1 2*-&.#*+. 1 '0 . ()" () +- 1% . ) ., $) '0.%$*)6 # .
"$)$/S /%1 . M) /v - "Es/4 ) ) FO0- " $))*L IS*) 2%8/#9%) # .0 .$ % -4
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and our subsidiaries are bearing fruit. For *1*0-/ (o) ()" -0 07
# . *) 4 - -0)$)" " *g $. )I$/s . '*. -%)" 0'/0- $) 2#% # 1 -4%)
$) -) ) -r 2t %) ), ) 1 'k+  *)/-$ 0/ ) [#-$1 $)
Creatis and Synergie, were awarded Great [# '*)" |/ -(6“

* *-&D -/$g /$*)6 # 2 - . -1 . p

g

[* *)yg-(/# *).$./) 4 ) 11 [$1) .. P s )$*/

of the policies implemented to promote trust, x G*1a 0() .*O0-
$) '0.%*) .&$'". 1 '*+() ) 2 "7 $)" 1 mo=\ ) *((0)$ /$*).
work. : i f *g $. -*0+6
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) %)L )4 #)"$)" )1$-*)( )/ 2 0. *0--)" *1 . -1$

[¥* [% [ - ([ *0- 0./*( -.4 3+ [ [$*). ) .0++*-] *0- "-*2/#
#-*0"# *0-1 -%3*0. .0 .$$ -$ . 2 - *)./ )[4 )#) $)" *0- .
/* (& I# ( (*- 0. 10" (*- S Y I -.08] I* (-"$)"
/-) .6

3+ ) $)" *0- - )" Kl . -1$ . J*
0./%( - )

Y# ) $)" I# 0.1%( - #out-rto (8. f(+)8 4 $)$)"

3+ - ) [#-*0"# $))* 1 /%1 I*- 1% . inempathy and personalisation,
“1$ .6 #'+$)" /1 $(+-*1 /# ,0 '$/4 *1V $) - [$*).€
Finally, - /$ .istrialling a targeted counter-
offer scheme, enabling it to tailor terms and
1% cenditions to its most loyal customers in order
) to strengthen customer loyalty ) $(+-*1

*Y1 -.$*) -/ .6

Y I# . (1 $)-%$54 12* .$")$g )/
1*x 2 g) changes to the core of its model. On the one
# ) I#  *(+" [ *1 -# 0" *! $/. 1 #$ "'
$ )/$g /$*) | npowenablesitto
*1 - 2% - )" L )7 )
$(+-*1 /# 0- 4 *1 [# $)I*-(/$*)
[* 0./*( -.6 0-/# -(*-

Across all our group’s subsidiaries, we are

3+ ) $)" *0- - )" *1 . -1% . 2%/#
[* )Y# ) $)" /# 0./*( - 3+ -%)
optimising commercial performance.

At *g $. 0)" -4 2# - *g $. )
*g %, )& *+ -/ . $ 4 %
the integration of Magyar Cetelem Bank, a
H- " )/-has been set up to enable
customers to switch easily between the
two entities and be directed to the right

+ -1( )6 # - .01 Il -,0"'$/4 - [$¥)ILS

) I#*0. ) . KL= 0 . 4% # (* -)$. /$*) *V/# 0%/ /$*) .4id (
month. *g $. / 'Waslaunched 'O +-l) - #S+ 28/# ) 2 +-718 - 'L -
*2 to enhance the " instalment (*- 0-/ ) *(+/3/$1 ,0%/ .6 # .
+4() 3+ -$ ) 2#%g $. + $) Lorse()f =08) 28/# *(( - %7
has launched a -*(* 3+- ..campaign $H)$/$ /1 . .0# . I# 1) -3$./%*) * o
[* [-$ ' 4+ -1$ 0" -'4 *(+ /$/$1 + __*)andBZCstockandthepartnershipwith -C 8/

0/0 "' .$)") * tostrengthen supply

loan offer, backed by a large-scale media
campaign and daily performance monitoring.
*g $. *' ) implementedthe ‘Voice of
I# 0./*( -4rogramme to systematise
0./*( - ! & [/ 1 -4 /*0 #+*%$)/6

chains and repackaging, help streamline the
0./*( - 3+ -% ) 2#%' $(+-*1%)" *1 - "
performance.
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$'$/ /$)" L% g) ) #-*0"# + -.*)'$. . -1% .6

-*..*0- .0 .$ % -%. *0--)" *L . -1% . $. L1F'ILE)"/F KL - B) - $)"4 + -.F) 'S,
and practical support.

- 1SS+ -l KU #S. /) 4 3+'r-$)" ) 2 . -1$ 4+ -[) - #$+. +)F) . JAoDSIp#
customers () " /# $- .+ ) $)" (*- M /$1 Y4 (& . 1$)". 2#$" .0++*-/$)" /# (
[#-*0"# 2# | ) $!g 0/ /$( . $) /# $- '$1 .6

Foritspart, *) ), $. *)/$)0$)" /* 1 '*+ $/. *!l -$)" -*0) $/. h " #$0-+-¥/0 / [#
*0)/ 2%/# - % /%1 /(& Y&S$)" . -1% . (*- LS - )+ =) )

[ $'*-  /* # $) $1%$ 0 '4. ) .6 #$. # . - 0"/ %) /# Sptemnderdationitool

designed to direct potential customers to the account best suited to their needs, the reduction

1 /# $)$/S T +*.$/ /* bn /* '*2 - --$ - [* )[-4 ) [# $)/-* 0 /$*) *L 1 [O- . [*

o"/7(C)y"HYr)ys)y-.r7 -s)" *0)/. - L 2%/# ) 'S(8. ) ) gl. 1*- %*$)/
*0)/.*6 #$. ++-* #$.-h [ $) )2 .-1% . /# | (* 4 |# 'Peopl¢before!

+-*g/duchas *) 0 "/ - L 18)" . *+/$(S. /$*) [**" ") /¥ # '+ O0./*( -. 1*$

going into the red, and the partnership with *0/$*). *' $;which makes it easierto

access renewable energy solutions through a turnkey package. Finally, *) ), ,inpartnership

with  *g $. - ) # . '".* -1 (+ [# *0()/ I1$*) !*--4/.)/$ Death and Disability

Insurance product by adopting an approach centred on customers’ needs and life stages, in

collaboration with ) - -(. ) $)0./-4 3+ -/. $)*- -/* (& $/. +-*0/. " - - )

easier for customers to understand.

France
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[* V# ) I#

0./*( - . -1% /- $)%dkeyfactorin
d) -$.8)" +- /S ) $(+-*1%)" . -1

,0 "$/4 1*- [# "-PQ+6. -*O0-organises
regular workshops bringing together its

.0 .$$-%./* $.0.. .+ $g *+ - /$*)
$..0 . )1 -. /$'$/4 () "$)" + &. B) [/

) [# ++ U FLOGIL - ) - *6 #
opportunities for discussion encourage the

#-$)" %1 3+ -$ )and ./ +- /S .
S22 L # %*$) 1 k+( ) %1 -0 L[4
++'4 [* 1 -4%) 6

L+ -l Y I#S$. $)$/$ /MBLlhas rolled out

a training programme focused on *+/$($.8)"
*).0'/ /$1 . ''$yteams in the Customer
CIS*Y.  )- 2#S # # . ) 31) [*

I# )I$- 0./*( - 3+ -%) + -/()/6

4 1* 0.8)" *) /$1 '$./)%)" 0) -.1)

needs and the ability to offer tailored solutions,

$/ Y# ) . /# ,0 '$/4 *1 $) - [$*). )
$'$/4 *1 1%, -. /[ 0%’ - IST) . H#S

with customers.
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To boost the performance of its
0./*( - 3+ -%) + -/( )/
- /$. - *0/ ) $))*1L /1 $)%/%
basedon **+ - /$*) ) (0/0 '
. 0 + + * -Between teams, particularly
during busy periods.

A.0++*-/ [/ 6f qu 1*'0)/ was
set up, bringing together employees
with cross-functional skills or those
2. #%)" /* 1 '*+ ) 2 .&%$''.6 - %)
regularly, these employees can be
0+*) /* +-*1% $/$*)

support, ensuring /- . -1%

*)/$) 0 $4Ad smoother operations
during peak periods.

1 - 1*0-7(*)/# + -%p 4.
*1I (0/0 '
demonstrating the teams’ commitment

) /# ML IS ) Lo *V# L # (6
Beyond operational performance,

. 0 + + *vdre organised,

this approach promotes multi-
skilling, internal mobility and a better
understanding of different roles, thereby

helping to strengthen cohesion and
"$'$/4
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0) -./) *0- 0./*( -.

Across *g $. -*0 ;jour customer-focused culture is put

$)/* +- IS [#H-*0"# $)$/$ /$1 . /# ] *(9$) /1$1 '$./ )%
28/# V. T/*7 ( /$)".6 *-[# g--10N$7/ '

$. 0..$*). 2 - # "' 28%/# '$)/. $)1*1 $) " "' $.+40/ .

$) *- - [*"9) I -0) -./[) $)" *L[/# $- 3+ [ /$*).

) *) -).6 -'4.9) $)". #S"H'$"H#/ [# S(+*-1 ) I

(+ /#4 *).$ - 1/$*) ) [I# $'$/4 /* +//* $) $1% 0

circumstances, as well as the ability to cater to people’s

*((0)$ /$*) +-1V -) . + -/$ 0" -4 40.9)" 1 -%1/4 *!

communication channels.

g . I1$( 2 - +-*(*I$)" /# ,0 '$/4 *! 2-%/])
communication through the participation of teams from

* ), , - [/$and *g $. - ) inthe 3 0./*( -

CIS*). S/ I$*)4 K(+ IS/EFB)S/S /BT -t )S. 4
| # ) - ) # 0. *( - T I$*). .S /$*)*6 #$. 1)/
#E"H'S"HI. IH#H S(+*-1 ) *V " -$/4 ) #$"#7,0 '$/4 2-$/9%
customer relations.

*g $. - ) alsoorganised the second edition of its
O./*( - " I$*). *)/# *1L - rmm O0./*( - '".
were monitored, 2,000 thank-you cards were sent out and
opportunities for discussion and training were organised.
The creationof /# $)/ -) ' 4 2 - ,which
assess customer communications based on criteria relating
to emotional engagement and consideration, illustrates our
commitment to embedding 3 ') %) 0./*( - -"/%4).
the heart of our practices for the long term.
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$) $/. - [/$*) $) omop /# 'O r' *- LO++*-/ 4 *g $. -) # .
established itself as a genuine #0O 1*- ) [2*-&$)" &)*2' " T7.# -$)" $) /# g ' *I 0./*(
relations. Each year, it brings together nearly nom *-" )$. /%rojn awide range of sectors to

H#- Jd+- /% . 3 #)" 1% 2. ) ' =) l-*(*) )*/# -6

) omor [#- 1)/. -*0"#/ /[*" /# - -*0) nmm *(+)$ . /* $.0.. .+ $g /[*+9
+ -.*) '$. /$&pd O./*( - .0++*dt $'*"$ $) '0.$d)customers and employees at

"/ - *;andtheroleof -/$g $ ' $)/ ''$'InEnhancing customer relations and the customer

3+ -% ) 0-%)" . ..$*) #*./*g &. - ) .
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Withinthe *g $. -*0+ -/$g $ ' $)/ ""$" ) $. ()" ) oIS e )H ) )

0./*( --"1%$*). 0) -+9%)) 4 g-( .0+*-/$)" I# 1$.*- 0/ )*/ - +" $)" I# (
The aimisclear: /* *( $) /# KV $t$ L #)* R4 ) #0( ) $) - ]Gk +S$)"
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A number of solutions are therefore being rolled out, such as ) /-%$ 1 '7 0"( )/

) - /$*)* 2#% # ) ' . &)*2' " R ,0 -$ 0.%)" ) /0-"'OCRO ) +/$%
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analysing customer intent.
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[* 0++*-/ 1$.*-. 8) /# $- . - #I1*- 0.8) ..7- "1 $)*-(/$*) ) '$)"/# (/* - .+°
[* 0./*( -. (*- ,0% &'4 ) 0-1/ '4% /), ,the '" .. $.//**' 1 '*+  $)
collaboration with *")$/$1 [ * ~a@utomatically generates structured call reports, freeing up
time to focus on what really matters: Y'US)" 28/# I# 0.1*( -
Finally, -$5 4ses a chatbot +'*4 1% # /. ++6 1 $' ' oqt /#$. .*'0/$*) $)./ )/'4 ,0

L $(+-*1 .+ - $1 - +*).$1 ) .. ) - (%) . I# #)y*L -/ (.6 #
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*g $. *' ) ismodernising its tools and optimising its processes. The deployment of the

) L4 K0IS*) ) L o (xx# - ) (- - ()" () R S) - 1$*). 2%/# 0)$g 1% 2
of the customer and call routing tailored to agents’ skills. The result: a ss, $) - $) +-* 0 /$1%/4
At the same time, a new approach to O./*(C - . "() I1$*) .$(+'%9g . AR Ve

) . o-1$ LU $US$/ /. -x T U$) ) - )" I# ). O.%( - *4 T[4 2#$ - 4$)" *) *
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Finally,the 0./*( - %*0-) 4 ( ++®))$/$ /$1 -*'* *0/ $) ogndr % ), now makes it
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1 -4 4 [# 0./*( - 3+ -% ) -2 (- %) + /) -.#9+ 2%ddesses the
0./*( - 3+ -%$) [/ *0-.0.%$$ -% . -*.. . 08H /$2$8)") .. [* - *((),
) ,0 '$/4 *! . -lape all scrutinised.

I* 0. *) /#group’s social, societal and

2* ) 2! /0- . $) omor
Y1$-*)( )/ " *(($/( ) 2%/# 1% 2 /*

2*) 2 *0)/-$ .2 - $)'0 $) /1# assessing its reputation in this area, gaining

.0-1 4 !*- *g ¥he Czech Republic a detailed understanding of perceptions

) *T) )2 8) *4*-U$)" U *g$. . §)" .+ $g +87 - ) ( .0-8)" /#
subsidiaries. $(+ [/ *! *0- 0./*( -.4 3+ -%$ ) .6

)y omor ) -20,000 0./*( -.2 - .0-14 6

Cofidis/~ monabanqe. [§ gis

LE POUVOIR D'AGIR®

1 - ''perception
A very good image.

- X)) 1%$7%). rq, qr, ru,

The impact of experience on - -
s e aen tq, st, NC
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- /# )y # 'V 0 /(- .44 H#T ) 3 ") $(

*9 %, *) ), ) - I$. O /*(C-. ""# 1 ) 3 ")+ - +[$*) 1 [/# $- - )6

*- /# ) v *0/ *I'nm O0./*( -. - . I[$.9

Customers 2#* - *1 -2# '($)"'4 . /$.9 - " - " .. *l [#betwden om, ) *) ),* pm,

) *g $. ) - /$.* ) ns, ) $/$"I$*) + -/()I**v 0. /*(-. - 3/-('4./%$.9 6
-4 s *0/ *I' nm '$ ). - +-*+ -/4 1 '*+ -.6

0./*( -. - #$"#'4 '$& "4 /> - *(() [# $-*-")$. [$*) #$"# ' 1 ' . *I 1* 4 ) '*2

detractors for the group’s three brands.

2 # )L I # # -]V # 0.1%( -

Cofidis~ monabangee &

creatis

LE POUVOIR D'AGI

Clear *((0)$ /%$*)

Commitment to

K8/ $..0 .

%) S - B S - M) S, o/ * . )*/ 4/ .]) *0/
0 U& 40 $!1 - )/$ /*-6
For all brands, business practices are considered responsible, and communications are deemed
=) -*.. ' #)) '.*6
# 1 '0 . 0) -+3$))$)" /# "-*0+4. ($..%$*) - 2 "' - %1 4 0./*( -. I# 1 ./ ( %*-
*L2#*( "- I# ] *g $. -*0+4. - ) . -  *(($// [* ) /$1 '4 Y' " 2%8/#

Y1$-*)( )+ ¢ ) *$/"'"$..0 .6

SV
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-*.. *0-1 -%$*0.

.0 .$ % -3 .

*((0)$ /$*) 2%/# 0./*( -. $.
become clearer, more consistent and better
"$") 2%/# I# $- 3+ [ /$*)H $*-
0)" -4, the transition from Cetelem to

1%'18)"

*g $. ) &was supported by a simple and

[- ).+ -) +-* . -*" *0/ $) ./ " . 1%
1 -4 4 *((0)$ /$*) #))'.) (¢$".

$ - 2 %/ ) /I )&*6 # $(2 .1/~
- ..0- 0./*(C -, ) 3+ %) 2# ] 2 .

actually changing — or rather, what was not

changing for them. This phased approach

enabled the new brand to be established

,08 &'4 2%/# or, *I [# +*+0"' /$*) '- 4
2 - *1L'$] %O0./ V2 (*)/#. "] -6

At *g $. '"$0,(the focus is on maintaining

*V.$.0 ) - " I$*) . #HS+ 1 - /# )" -( 4
establishinga .# - ++-* #/* 0./*%( -
- ' /$*)The idea is simple: to ensure that
1 -48) - [$*) - " - .. *L/# #))'
-h /./# . (C 1'0. ) [/# . ( ,0'$/4
1.0 -1% 6 #$. .$") /0- 2#% # # . )

shared internally, is intended to guide our day-
to-day practices.

Finally, *g $. / 'réached a new milestone

$) [ -(. *1 1$.$ $'$/4 2%/# /#$/'. @)-H# *!
(+ $") 1 " -$ *+* "-%$ *g $. 9

Widely broadcast and shared on social media,

the campaign establishes the brand in the

Italian market with an S8 ) )" )"

tone . The campaign made a real impact and

also won an award at the Radio Key Awards,

# '+$)" g $. /") -F) - IER[HxT )

this market.

| so| o) -4]|nay |

$"#l V- I8 ] -] 2
H e ] $(+x ) %)
# - - ) $)" +-*% |/
0./*( -.4 /-0./ $.
/* 0.6 2 ) I*
[- ).+ - ) . +*..$"' 4
-4 3+ $)$) I I# (1#
) 3/ . +. I# I$('$) . )
#*2 |# . # )" . 2*0°
L I# (6 2. r )
*++*-/0)$/4 /* "$1 I# (
+* . $/$1 g-./ $(+- ..%*)
*1/# *g $. -) )

. *0-
C)IS

$(+- ..$*) /# | ) *)'4
( * 6 # or, -)
2 -)..9"0- #$ 1
$) %0./ ! 2 (*)/#. $.
+ -/$ 0" -'4 ) *0- "$)" )
2 -1 -4 +-*0 *! $/ . $/
$./# - .0'/ *I .0 .10
koL [$*) 20 ) [ #
[2% *(+ )$ .6

00
Andrea Frei,

) U ) U *((0)$ /$*).
) " - *g $.0 0)" -46
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()

*g $.

O++*-/$)" 10') - ' 0./*( -. 2$/#
| $'*%-  .*'0/$*).6

) - AF). I I# $lg 0'/$ . .*( O./*( -. (4! *0- .0 .$%$-%$.#1 +0/ .+ $g
( .0-.%)+" 6 # $($./* +-*1% +- [$ ' .0++*-] [ &$)" $)/* *0)/ I# '$/$ .
+ Y+ 4.'81 . ) /# $- %) $1$ 0 ' $- 0(./) .6
At - /$,our customer support goes beyond An approach that is still in its early stages,
[- $/$*) "'g) ) $ "' . *O/pH.E) -.#S+ 0/ 2#%$ # - h /. .$- /* 3/ ) .0++*-]
28/# I1#  "$- 1 Solidarity Committee, beyond credit.
the company has set up a scheme designed Forits part, in 2025, *g $. - ) continued
[* # '+ 0./*(-. 1 $)" 3 +/$*) " [* [=)"1# ) $/. 0++*-] . -1$ . 1*-
circumstances that may temporarily put them 0./*( -. $) g)) $ ' $!g 0'/46 #$. $)1
$) 10%) - * +*.$/$*)6 (0'/$ $. $3+'8) -4, . ¢ )/$g /$*) *1 10') - ' .$/0 /$*
committee therefore assesses each case and [- $)$)" 1*-  1$. -. )+ -/$ 0" -'4 $) (*/
S LK'0/$*). .0 # *1 -%)" (*)/#'fr) Y)Y T# $)/-* 0 [$*F) *!
+A4() - %0./$)" -+ 4( ) 1 -(. appropriate solutions such as payment
- l) A+ s ) IS 6 # S(S. o $).0-)  *1 - ) (0/0 ' .0++*-
S+ I+ 1)/ (+#7- -4 319 0'/$ . !-%hemes. The creation ofa  dedicated

becoming long-term problems, while taking

committee  has also helped coordinate actions

)/ A L #$) 318 0 ﬁcrd&ldiﬁerent departments and ensure
%70-) 48 a more structured approach to monitoring
Y I# . (18$) - /$.$. 3+'*-8)" situations.

+ -/) - #$+. /* 0++*-/ $/. (*./ 10") -

clients, such as the trial conducted with the
-C.0. # -$$31*'19%)" I#

is designed to help with budget management

) I8 ) gl.6

" In both cases, the approach is the same:

/* +-*1% ++-*+-$ / [ $'*-
2#3 # compassionate solutions, taking into account
| # '$/$ . *1 *0- '$ )/.4 '$1 .6

)

++

- * @erfarmance
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-*2%)" *0- 0.%) ..
[#-*0"# O
+ -/) -.#%5+.6

1)y -. #%+. - & 4 "-*2/# -$1 - I*- *0- "-*0+ '*, 4 '$)& [* # )’

(-& /. ) *).0(- # 1$*0-6 # 4 ) ' 0. /* 3+ ) *0-- # - |
) 2 0.$) .. *++*-/0)$/$ . ) +-*1$ 1 - (*- - 1) .*'0/$*). /* *0-
+ /) -. ) I# $- 0./*( -.6 -*.. ' *0- .0 . CI#E L+ o)) - #S$+

T A Y P Y S L DU A D R Y
[# - [$*) *1 1'0 1*- '@

k1 % _ /$*)

*% ()" *0- + -1*¥-()  [#-*0"# ) 2 + -]) -.

Across all the group’s entities, business

1 '*+( ) $. -%1 ) 4 + -/) -.#$+. )
I* 0. *) 3+ ) $)" $)/*) 2 (-& /. 2%/#
I#  $(* $(+-*18)" + -1*-( ) 2#8%'
1L -$)" 0 /$*). I#ET - 1 - (F- ] $TF-
to customers’ needs.

At *g $. - ) ,thismomentumledtoa

M-+ -8 $) ) 2 *)/- /. 2%/t rmm
Y2 + -1) -.8)/# (.. (-&1 . [*-

) - (). 2%8/# ( %*-+" 4 -, .0 # .
Ford and - ) $.%*) .2 ' . .$")%$g )/
growthinthe .*!/ (* $'$dector.

*g $. /'8, 3+ ) $)" *I/# $) /#
e-commerce sector, through a strategic
partnership with  Shopify ) 4 1 '*+$)"
& 4 ) [2*-&. + -/$ 0" -'4 $) /# # 'I# -) . *)¥F)-*0+* [# Yo k=) %)
Association of Italian Dentists — * ) 2%$/# + -/) -. .0® $*)*Llandthe + -& ..
)&S$)" "-*0+ [/# - 4 0./ $) 4 /- )"/#)$)" $/. *)/- [ 1*0(. ) (-& [/ +*.$/$*)6
Appearances on national radio support co-marketing campaigns with /#'*). Run throughout
the year in-store, online and on social media, these campaigns promote the "x instalment
payment scheme.
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For *g $. + $)heyearhas
Y (-& 4 3+ ).%$%)
into strategic sectors such
as eyewear, furniture and
household appliances, as well
Lo+ =) - #S+ 28/# ( %*-
players in e-commerce and
retail such as +*-18""
[#'*) Spain and
') ,underpinned by an
omnichannel approach. At the
sametime, *g $. 0)" -4
$. *).*'% /$)" ) 3+ ) $)" $/. (-& [/ +*.$/$*) 4 - ) 2%$)" $/. 3 '0.%$1 + -/) -.#%$+
0 # ),while *g $. '"$0 (s strengthening its relationships with key partners such as
Telenet ) 1 '"*+$)" ) 2 + -/) -.#$+. )*/ 4 2'¥idtthe home furnishings sector.

For *g $. *' ) [# /-] "4 $)1*'1 . 3+ ) $)" $)/* ) 2 (-& /. [#-*0"# + -/) - #$+. $
[#  0/*(*/$1 . [*-.)  .$)"™ # U# - (F0' - *).-0/$*) ) -)2 ' ) -"4

[# - 4 .$")$g )/'4 -* )" /# . *+ *1 $/. *+ - /$*9g6$.$)' * 14 &i$ stepping

0+ $/. $1 -.$g /$*) 11*-/. + -I'$ O [-"HW)*"4 #*( 10-)$.#$Plando * ) /#

O/*(*/$1 . [*- )1 "** [#-*0"# )O( - *! #$"#7+*/ )/$ '+ -/) -.#$+.6

| "'$0(| |Spain| |France | | o)" -4| |Ita|y| |POIand |

/1 - 0) -./1)$)" *0- ( -&

[* ' - *Q-"-*2]

Our commercial performance is underpinned by a deeper understanding of our markets and our
$'$/4 /* +/ ,0% &'4/* #)"'$)"/-). ) 0.%) .. *g/%$-.6- ) ,this approach

$)1*'1 . *) 0 /$)- 1 "$ - . -idtokeymarketssuchas .0./ $) ' /- ).+*tHe

$- 0" - *)*(&nd ) -"47 !g $ )/ - 10- $.#( YS/# 1$ 2 /* YIS $+ /$)" + /) -.4)

) $ )/$148)" ) 2 1 )0 . 1*F- "-*2/#6 #$. '*. -V I$*) . #S+ $. 10-/# - /- )" I# ) 4
+- . ) *)/# "-*0) + -/$ 0" -'4 /#-*0"# 1 )/.-*0 #.andthe ~-* 0- ' trade

fair.

Despite a shrinking credit market, *g $. 0)" -4s consolidating its position in the market while

opening up new opportunities for growth, notably through the launch of *+ )7 ) ' .$)*akey

product in the local market — and the growing strength of its partner Pritex .

Foritspart, *g $. *-/0" i continuing to grow by strengthening its presence in strategic

C"().6 #S$./-) $. .+ $ 4 -$1 ) 4 [# Lo I$*) $) $US/ 2% /# T *(( - -
/1 -4 - +$ + Yy I# -*7x0/ %1 $))*1 /$1 .*'0/%%) .0(¢-. and 4 $)&

2#% # - # '+$)" /* 3+ ) 0.$) .. *++*-/0)$/$ . ) $(+-*1 *1 - "+ -1*-() 6

|France | | 0)" -4| *-/0" 1
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# o+ -/) -.#$+. | '$.# -*..*0-1-%$*0. .0 .$$-%. - ".x $") [* 0++*-] *
O./*(C -. $) /I# $-1-).$/$*) /* (*- 0./ 8) " (* . *[-).+*-[ 4 *($)%$)" g)) $)"
*+/$*). 28/# *((0)$ /$*) $)$/% /$1 .6

*g . 0)" -4lr- 3 (] 1'%+ [# - ) $)$/$/$1 2#% # # '+ S IR I# -
(%*- +"4 -. %) /# .+*-/. . [*- .0 ##'*), )/ -.+*-dnd -1 $to promote electric

$& . *IL -$)" $)/ - /T!- - 8L - ) (R)#. & 4 -7 (0187 #)) !
marketing campaign.
Foritspart, *g $. '"$0(' 0) # m, $)/ - ./ $& g) ) CH (I (& S8 - -

people to switch to more sustainable transport, in close collaboration with its partners. This
$)$/$ /%1 $. . )" # (+$*Y $.4-)

,where .0./ $) ' /- ).+*adcounts for
) -'4 bsr ($''$*) $) '10) )J Mmm $ 4

$ . /-, %abked by a strong presence at

/- ' $-. ) V# ) 1$.% $'$/4 ( .0-. $) '0 $)" ) 22 .$/ 6
| "'$0(||France|| 0)" -4||Ita|y|
))*L /$)" [* +-*18
g) ) $)" ) . -19%
-0 " *0- .0 .8 % -8 . $))*L /Sr) B, -81%)" /# 1 '*+( )/ *V .*'0/$*). I# /] - .$
(*- h 38" ) [l - .08/ I*1# ) L Ox[# x0- 0./ (-0 ) +*gl)$-.6 )
- 3 (+' "0) # *g $. -* [/, *(+- #).$1 - )" *I *1 - ) . -1% . .$")

to protect all household possessions, tailored to meet long-term needs and already recognised

I*- $/. $))*1 /$1 ) /0-6 [ 1# . ( I$( I# 1 '"*+TETRA* paymhent terminal, in
partnership with )" )$ *enables split-payment solutions directly at the point of sale, as part of a
.$(+'%9 nmm, $"$/ ' 0./*( -.%*0-) 4

For *g $. 0)" -4 $))*1 /$*) $)1*'1 . /# 10" $"$/ '$. /$*) *!

0./*( E%ohD-) 4. 0.$)"
pem . 17, -1$ o+ 4+ - 4-x L # ] - ('$) 4% 0- . - 0 . * ). ) Y#E) .|
0. - 3+ -$ ) + -/$ 0" -4 1%+ -[) =, 1 $)" *+ - [$*) ' *).[- $)/.6
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*g$. 5 # +0 '$$S. ./ ++35)" 0+ $/. 1% 0. *) T *(( - ) *O$ #)) " 3+ -%)
28/# ) 21 -.$*)*y!' $. 4 aswell as a solution designed for physical retail outlets

Y*g $. 4 $* 2#$ # "'*2. O0./*( -./* .0 ($/ g)) ++'$ /$*). $- /4 1% /# $-
(O -1+#*) 0.%)" *6 # -)" '.*$%)'0 . .*0O/$*) .+ $g "'4 .$") [*g))
") ) -4 +-*% /. (*)./-1$)" #*2 )1$-*)( )/ " *).$ -/$*). - $) *-+*- [ $)/*
the products on offer.

*g $. + $lxunched Fracciona ) *O)$ #)) " .20 /$r) ) '$)" 0./F( - /* g))

+0- # . . ( *I# *)'$) ) $)7./*- 2$/# h 3$ "' + 4( ) *+/$*P.&. $J'")dis

- &%) )2 "-*0) $) -g) ) 2&/¥'*/p2&,aproduct combining the simplicity of a

+o-uF) R ) 28/# I # ) g/. *! -y FIL -y o0/ ( - "- /- h 3% $'$/4 %) /# $-

|Spain||France|| 0)" 4|| 5 # +0 '$||Poland|

[- )"I1# )$)" [# .0++*-] 2 +-*1$ [* *0-

-0 *0- "-*0+ /# 0++*-] 2 +-*18$ 'g $)4 - 0 1$C. ) H)#)
[* *0- + -/) -. $. 1*'1$)" /* *( (*- operational security, while making processes
'lg $ )/ - .+*).$1 ) - '"1)/6 clearer for partners.
*g$. -) # .. 0+ $ |/ 'g)$/4 Finally, *g $. *-/0"iscontinuing to
$).0-) . -1% ) I (1" (& $1 -.$14 $/. *11 -8)" )*[ 4 [#-*0"# |#
Il - 0. *L $)I*-(/$*) 2%/# 1% 2 /* 1 '"*+( )/ *! $).0-) .*0/$*). ) 2
+-*1% $)" (*- M /1 ) 4+ -y 'S, (-&/B)" B)S/S /%1 . ) + 1) - #$+ 2$/#
.-1$  /*$/. 0./*( -.6 # ' 0) #p*! /# OLX, as well as the integration of solutions
0)$)H) .. $ ' *1/ * $'$/4* (*)./- | directly at the point of sale within the car-
this commitment to staying closely attuned to buying process.
- /$*) ) . +-*18 $)" +- /T L 0++*-]
[* #0) - . *L+ -[) - ) - [ $" *0/" /. ]IFr.aqcellPolandl *-/0"“ 5 # +0'$

month. The approach is also supported by

$)/ -) " $)S/S /31 . D EH/ ((-.$7%)
& , which aims to strengthen the culture of

partnership and the teams’ skills.

*g $. 5 # +0 '$- 1. $/. /-1 "4 1*

the -*& - # )) to better meet customer

3+ [ /$*). 4 *11 -$)" [/ $'*- +-* 0 /.
[#-*0"# 9g) ) $ "' 1$. -. - .0'/$)" $)
increase in sales. For its part, *g $. *')

# .0) -/ &) (- #).%1 - 1% 2
of its internal processes, introducing the

-( . catalogue to streamline commercial
negotiations and a new pricing framework
#/71%. ' -- ) (* h 3% '6 # .

1 '*+( ). (& $/ +*..8 " [* $(+-*1
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))*1 [$)" [* /- ).
*0- 0.$) .. .6

-1$9g $ ' $)/ "'$"9). -$1 - 1 $))*1 /$*) ) & 4 [**' 1% 0++*-/$)

*0-/ (. $) /# /- ).!* (I$*) *! *0- "-*0+ $) $- [ - .+*). [* # )"

$) 0.%) .. +- /$ . ) O. -# $/.6 #%$' $/ ) ' . 0. /* $(+-*1 *0-

+ -1k o () 1 "%+ *0- +- [$ . ) *11 - $) - .$)"4 [ $'*- . x0/$*).

$/. +-$( -4 +0-+*, $. /* . -1 + *+' 2#* - ($) /[ /# # -] *! *0- $.8%).
) /$*).6 -*.. '"*0- .0 .% $ $ Co#E L $))*1 I8r). - $)" -*'" *0/

"- 0 "4 + ) $)" *) # .0 .$ $ -44. "1 " *1 - $) .. ) [# +

2#% # [# 4 *+/ /# ) 2 +- [/$ .6

+RA$)" -/$g $ ' )/
[¥ 0++%-] *0- [- ). 1%-( [

/-0 10-$)" ) " I$) I# -*T*0) K1 6

At *g $. -*0+ -/$g $ ' $)/ "'$" ) $. +-*1$)" /* -0 =81 - ¥ [- )P (/$%)6 ) O
*0-  )/- *1 3+ -/%. 1*1 /* * (Al Agceleration Unit , with the aim of identifying,
1 '*+$)" ) -*"$)" *0/ +-*% /. '* 0. *)*+ - /$*) "' lg$ )4 ) [# O0./*(- + -/)

) (+'*4 3+ -$) 6 #$. ./-0/0- ) " . /# ' -" 7. 1 '*%() ) i1
and $)/ ""$" )/ K018 *). 2#% # - ( 1 " /*.0.$%$-3. ) 0.%)..0)%$/.6
At the same time, a $ /7 "*1l -)) I- ( 2*-&has been put in place to regulate usage,
taking into accountissues - ' /$)" /* [#$ . 2*-& *-" )$. /$*) ) .&$''. .The'grdup/
also adheres to an ethical charter for /-0./2*-/#4 .o *)y gl *- +-8) $+° L) [+ 1$)
I- ).+ -)4 ) *0() I$*) $) '0.$*) ) - .+ [ 1*—[# )Y1$-*)( )/ [-0./ $) =% 0./

(*)$/*-$)" . -1$ ,0 '$/4* ) os *(($/( ). 2#% # $) '0 ).0-$)" #0( ) *1 -.$"#/
[¥*000)  *).$ - [$*) L /# $- )L$S-*)( ) " $(+ /6

#$. $)$/$ /$1 $. + -/ xV - "4 ]F -xxQ) [# X0/ *F). *) ) $) =) [$*) . 0 2%
0--)/'40) -241/* (& I# ( 1% "'/*0 .$ $ -8Building on the technological

foundation of the *")$/$1 [*-4) [# %*$)/ $)1*'1 () *! /I# ) *((0)$ /%$*).

I (. I# - $*) NS +-*1$ L 4+- /S 0++*-//* 0.8) .. 0)$/. . I# 4 *+] |4

new tools and transform their working practices.

-*0+
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* [ -$)" ) 0) -./) $)" *I
()" *0- () " ) )
(+4
). I # 1 "*+( )/ *! [**
withinthe  *g $. -*0 jwe pay particular
attention to the onboarding of ell employees.
The 1*'0/$pyogramme, led by a
multidisciplinary team and sponsored by
senior management, forms the foundation of
I#$. $)$/$ /$12 6 *' *0/ -*.. " .0 .%$ $ -
)y /-). 1 $)y/r .1 - )y"o . $ -
a structured programme focusing on data ,
Aland " ) - /$1 ,and has been widely
embraced by the teams.
_*0+
p 0'/0- /$*) (* 0" .
*1$)" 1*%-2 - *1$)" 1x-2 - +$)" +  2$/#
2%/# | 2%/ # ) - 1$1
tt, *! (+'*4 sv, *I (+'*4 sr, *I (+'*4
/- $) 6 /- $) 6 /- $) 6
4 Yy " () 1)y - . “
organised, such as the [# )" $/#$) - /$. *((0)$/$ . *l +- /$
which brought together senior $ / /*")-/$1 -I$g $
management to discuss strategic $)/ "'$" ) _ $) +' 6 [*%& + - $)
issues relating to data and Al, and . /%[ ./ .+ $g O. BTV
+-*(*/ . 3+ -%$ ) 7.# -%)" . 2" 50- (=& I$)"  + -1( )] ) I* $(+-*1
as an understanding of applications and *0- A47/*7 4 2%-86 # 3+ -$ ) o
regulatory frameworks. At the same time, ) ' 0. /* 3+ ) *0- &)*2' x|
the gradual roll-out of Al tools across ) #%2 $/ 2%-&.6 )$)"
the subsidiaries is accompanied by #*2 [* 0. [# [**' .
*) * - $)" . ..$*)to help employees 2 4 %1 & +$)" 0+ 2%/#
get to grips with them and encourage their I# | #)c g
use in day-to-day work. 1) . %1 #
# . $)$/$ /$1 . # '+ /*"- 04 ./ 10/0- 6“
new habits, whether interacting with Al,
summarising content or optimising certain 0./$) 5' +& “
tasks, while maintaining a balance between ) ) . #)3)
*((0)$ /8$%).
performance and the human element. = -&/$)"

- /%$.6



O++*-/$)" *0- 0.%) .. (

- 4.9g-('4 ./ '$.#  $) *0- $'4 -*0/$) . /- $/$*) "
K'0/$*). *)/$)0 /* 1*'1 2%/# 3 (+' . $)'0 $)"
($' ) 4. -. +'*4 ... 1-".0.%$$1$-/0"

8./ ). -*.. 1 -$%0. 0.8) .. - . ) $)/ - /$1 1*$
C -1 -, 0.8)" ) /0-" )"0 "6 #$. .*'$ 1*0) /$*) $. )*2
$)" )# ) 4"y - %1 28/# [# -*7*0/ *1 [# g-.]

) /-8 17 0"( )/ ) - /$*)* ..$./ )which
are able to draw on internal documentation to support teams,
particularly those in the lending sector.

) *0- .0 .$$ - . /#. +- /$ ./ & 1 -4 *) -] 1*-(.6
*y ), ,the "' ..$.solution is currently being trialled. It

automates the transcription, tagging and summarising of calls,

S18)" 1$.r-01 0 0 IS( ) $(+-*1%)" /# .0 '$/4 *1I#
follow-up, while allowing them to focus on building relationships

with customers. At the same time, *g $. - ) andother

subsidiaries are using Al to analyse O./*( - ! & based

)L - I$(/-). =%+ (&$)" ST .8 -/* ) 4. 0./*( -
feedback on a large scale.

$. . $)" 0. [/* $(+-*1 .0++*-/10) /$*). )
&)*2' " L # -$)" 1*F- 3 (+' )/ $ /I
) (*)$/*-$)Has been rolled out, capable of collecting,
analysing and prioritising information that is useful to teams.
Finally,at *g $. *-/0",Alis being used to support more
responsible decision-making, with risk models redesigned to be

*[H#(*- /%1 ) I'$- - 20 L # d TS H#( )
$ / "*1 -)) 1-( 2%-&6
|France| *-/0" |

0-/ ,0 '$g /$*). ) - 1) .0(( -4
"0 -) I* (& $" $(+- ..$*%) 2$/# 1 -4
0.$) .. +'*4( ) # 1$.*-. [**& [* $/
- $"#1 24 $(( S/ 'A)IS $) I# 1S/ 1
I# (IS 1 /# ) *U ) - $ 1 [# (*

-+ /$/%1 |/ .&6 “

)) 7 *+#$ *0 '/
K10 (- ) - $) )t ()
) *4 '/4  *) ).,6
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g$. -*0+ .0++*-/$)" .0 .$ $ -3 | #

*
* *
0.7)666 1 Wy yus- 1 + $'3/3
'0) # "-*0+729% [ (/0-%/4 . '"1'7 .. .
- ) *g $. /aml *g $.
/7 -$1 9rganisation, both

* /-0 /0- *O0- /- ).1*-(/$*) 2 # 1
+-* .6 1 '*+  $) *'ox- [$*) 28/# /# [*d.$ ./
'"$ 0 (, this framework enables each entity to position itself as a

$(+" () I1$*) *L s/ [ "*1 -).)
0.%$)" ./-0/0- ,0 ./$*)) $- *(+-%$.9%)'

- +$ /0- *! /# $- 0--)/ .$/0 /$*) ) $ )/$!]

-h /$) "1 /#/%$. '- 42"

in terms of its use cases and the

Y /*/ ' /# no .0 .$ % -% .2 -

,0 I$*). ) '$)"/# (/")
$(+-*1 ()/6 #*1 - ' (/0-$/4 $stan@lsat rt,

JOUSH ) (*1$)" %2 - (%~ 1)  +- I$ .6

Based on this assessment, each organisation was able to draw up its own action plan, with a
(*)$/*_ dnosm_

S % [$1 [ =) #Y L "rL o)) # - 4= IS )

time.

tv
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*-&S$)" /" H#H - [F
promote health and
$) '0.$*)6

s'§ -$/4 $. ) $)/ "- ' 4 -/ *1 *0- "-*0+4. 0'/0-6 #$.$.-h | ¢
()4 $)$/$ /$1 . ' 4 *0- (+'*4 .6 2 -) ..7-$.$)" ) +- 1 )I$*)
$)$/% /%1 . Rt 2%/# # -%/4 . +*-1. 1 )]. ) ! 1 -4*) [*" [ $)]

$) .0++*-/$)" 0. . *1 40 '$ $)/ - .16 #S$. $)$/$ /$1 # '+. /* .- )
X[ H | # $(+ | *1 *Q- 2*_.& ) *)) /$*). 1% ) *0 - (+.*4 6

600 733 pr
(+'%4 . *((0)$/4 s )S. IS,
$)1*'1 6 . -1% +-*% /.6 .0++*-/ 6

) *0- "$)" # -$/
)" " () 4 *0- (+'*4 .6

[ $. %0- (+'*4 .4 *(($/( )/ I# 1 "$1 .*0- # -$/

its true strength.

In France, *g $

-0+ 1 '*+ /#3 $..$*). **.| -4

C# () $)$/$/$1 ' 0) #*g S. - ) in2022

I# 1 "*2. 1

A (H'FA[* L+ ) F) K [2% 258 )"

4. 1%°0) -$)" 1*- % ' # -$/$ .6 0$' $)" *) $/. .0

I# . # ( 2.

,0$ &'4 3/ ) 4*I$, 4) -"$and

*> ), . *g $. '"$0(salsorolling out the *g.*'$ $-
Xt (0 2#S # F2. (R4 1% 1% 4+ o] *[H# $-

2*-&%)" #*0-.

[* 1*'0)/ -4 2*-&6 # . $)$/$ /%1 . (

our commitment to channelling our teams’ skills and energy

[*2 - . I# +0

I# $- $18 )"

|France | | "'$O(|

'$OTER ) /% +-*1$ §)" F)UT) (L0
" ()16
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$.$)" 2 - ) .. (*)" *0-/ (. *O/ [# $- # 'I#6

S 1)/$*) ) -$.8)" 2 -) ..l # I#$..0 ./ &
[# 1%-( %L *((0)$/4 $)$/$ /ST . I# 1 $- ['4 $)1*'1

(+'*4 . !-*(*0- "-*0+4. 1 -%$*0. .0 .$ $ -% .6
In France !*- 3 (+'*g $. -*0+$. $)1*'1 %)
I# - 281# [# $)& /* and *1 ( - :in 2025, more than 450
/%) "0 !*-  employeestookpartin 2 '&, O /$*) ' 2*-&.#*+.
[#  $"#/ " $).l ) - and # -$/ ' $)$/$ ,/Melbing to raise awareness
2 +! +- 1 )/$*) /| |# ofcancers affecting both women and men and raising

# -] *1 *Q- *(($/( )16 bt rmm !*- + -/) - # -$/$ .6 /# - $)$/$ /$1 . # 1
*I1 - %0- (+'*4 helped to promote  +- 1 )/$ *Jonating hair to make
. , 2%". (&$)" .0-"$ ' +. ) -0))B)" 2*-&.#*+. )*)
-1 )ISL A C#E O #C&T g g 6y sy + -%) 0 r0). /6% 4%  0) =
0O+. *)7.%/ 6 # .

Rose charity.
(*( ). - +- $*0.

[# 4 x2 1 -4%) % *g $. / 'idcontinuing its partnership with the

/'$ ) "0 "$)./ ) ) *$) $') *)5

& M- # S # TIH#E agdBrianzabyorganising - )" $- 14
1 -4 +-*0 *1 2# /[ 2 i /# 2*-&+"' .Asaresult, 120 employees were able
0$" $)" +- 1 )/$*) . 1 ./* )gl!l-*(.&$) ) - .1 ) -.-)%$)".
'$1 . funded by the company. At *g $. '*1 &R025was
dedicatedtothe +- 1 )/$*) *I . -$*0. $''thraugh
2 -) ..7-$.%)" $)$/$ /12 . --% *0/ $) *'t *- [$*
e Colomb 28/# .1 -+ -) - *-")$. /$*).6 ) + -/$ 0 - /#
S teams take part in regular  blood donation -$1 . . *
)/ ') ' * $ _*0+
g $. .
“((0)$ /$*). =
*g $. /[ '46 |France|||ta|y|| '*1 &#
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Sport is a powerful tool for rallying employees
behind charitable causes.

In France , *g $. -*0+$)1*'1 $/./ (.
$) )O( - *! # -$/4 +*-/$)" 1 )/.6 $1

employees took part in the omor

Challenge during the -$.7 *0 $3 ' )"

alongside paraplegic athlete 3" " /-0
*1 -$)" tm&( *) /# ' ") -4 *

roads of northern France, in aid of research
into Charcot’s disease. #$. () 1# ]
bnm rmm *0°' *) tb the Brain
)./$/0/ 6 *- -* "4 *1 - nmmm (+'*4
across the group’s nine countries took part
inthe *g $. -*0+ # '' )'"bywalking,

running or cycling to support the World
' )0+  4charity. Employees also took * 0. *) 666
part in charity walks, such as the *0'C .
0 *+$/0orthe $)& $ *) "& Lille. . -0+ 2 # )
At *g $. |/ !20employeestook partin the (. 1*$
$' ) - /#*)toraise funds for charitable . ) '0.$*)6

causes, whilst 130 employees took part in the
4% (  0,organised to support children
in the paediatric oncology ward at the Milan
Cancer Institute. *g $. + $3gain took part
in the "$ %) )y COoO # -%/4
2 '&in Barcelona: more than 50 employees
and their families walked through the city
[* . 0++*-] . * " +-*% [. $( I # '+93

*g $. -0+ L+*).*- #
+-* 0 /$*) ) (&$)" *1/# g'[
0) , produced by Les Gros Films
) -* o)y ) ',6 #-*0"#
the stories of four female athletes and
I$1$./. [#$. * 0( )/ -4 .#*2. #*2
sport can become a powerful force
I*- (+*2 -( )/ ) ,0 '$/4 )

107) -t )-8 I# *-")%. 1% change the way people see things.

ofin-house # -$/4 . !InFrance, *g $.

-*0+alongwith - /$.and its partner ) 4 /# g'(4. $- Phiippe

(+-0)/$. %*$) 1%. . 1%*3 /#0-$- +*0- Fontana ,and $ # G' C-C($ab

* $ /gporting challenge in aid of the charity former Paralympic champion and

*$/ 2 *@inally, *g $. 5 # +0 '$ook T 0 - 4218 2. - )8)"

partinthe U > U 0))$)" !*- I# $) ( 8) 8 )01 4.,

Children 1 )/ /* .0++1#l U "1 (*- /# ) omm (+'*4 . /#

. *0) /$*),which helps children and *++*-/0)$/4 /* $.0.. /# 1'0 .

young people from care homes. *1'$) '0.8*) 81 -.8/4 ) ") -
, 0 '$/4vhich lie at the heart of our

|France ||Italy||Spain|| 5 # +0'$ group’s corporate culture. Through this

AF) - H#S+ $)8/$ /81 2 - - 1g-(9)"
*O- *(($/( ) [* . 0++*-/$)" +-*% /.
that help change attitudes and raise the

+-*g' *l[#*. 2%-&$)" /* 0%’ (*~

$) '0.$1 .* $ /46
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-*(*/$)" ,0 '
W o /O)$/$ L)
$) '0.$*) 1*- ''6

*'$ -$/4 $. ) $) "- '+ -] %L *0- "-*0+4. 0'/0-6 [/ $. -*0"#/ /* '$!
[#-%0"# [# $ /$*) *l *0- (+'*4 .6 2 -) ..7-$.$)" ) +-1)/$*
$)$/S I$L . *)U2$/# # -$/4 +*-[. LY. ) ' 1 -4%) [*" [ $
0++*-/$)" 0. . *1 +0'$ $)/ - /6 #S$. $)$/$ I$1 # '+. /% /- )}
$(+ /%1 *0- 2%-& ) *)) [$*). /2 ) *0- (+'*4 .6

O++*-/$)" [# $). -/$*) *1 4*0)" + *+'
) + *+' *0/ *V[# %* (-& /6

Y I# - L 2# - 2 *+ -] 2 - 1 '"*+$)" +- /$ " $)$/$ /$1 . /* 0++*-] [# $) "
$)/*I# ' *0- (-& [/ *V+ x4+ 2#*% - S ) V- I#E %* (-& 1 *-$) +-  -$*0.
circumstances.

*g 5. -) $. ./ ++B)" 0+ $/. NIx- ) [F 0++*-/ 4*F0)" + 4+ 2#* # 1 ') *0/.$ |
mainstream education system, notably through its partnership with the Ecole de la 2 *™ Chance,

2#S # 2 . " 0) # gl 4 -. "*6 * 0++*-/[/# . 4*0)" + *+' [# *g $./ (. # '+
-")Ss. 2% -& . H#H*+, - - 1)) $H)r-(" $.0..8*).6 "-*O0+ *L 4*0)" + *+' O F
part in a three-week - - 3+'*- [$*) +-*"- ((This momentum was further strengthened by

[# .0++*-] +-*1$% /2 0'/. ! $)" $!g Othdugh the (+'*$ charity, leading to

+ () ) *)- 1. *- 0 '$g I$*). ) A J# *+ )$)uEE YS #S+ - $)$)" )/-
) *by *g $. -*0+ 2#*. g-./ $)/ & *(+-$. . np 2*-&7./0 4 ./0 )/.6

Building on its partnership with the ) -'* *0) /$*) *g $. / 'id committed to combating
+51 /4 ) # )T+ K+ S/ (+FA() S) I# S ) - 2# - [# *(+ )4 # '+ ¥
fund reception, /- $)$@hd $)/ "- /$*sghemes for peoplein need . In addition, the company



omor (+ [ ) S () +*5- *g $. -*Golidarity

is partnering with the social enterprise 6q 2#3$ # +-*13

0.%) .. . -1%$ . 23%$+#8$)*)Prisoners are trained in skills
O# . L ()" () . (A ) L0 '$I4 *)[-*' 2#S$ ¢
+-*1% - xR x # S - $) - 1$7%)6

Finally, *g $. '*1 & workingwith OZ Ulita to support

young people in need.
$)$/$ /$1 . (*). /-1 I# "-*0+4. *(($/( )/

#
contributing, in its own way, to workplace inclusion and regional
1 '*+()/6
|France | |Italy| | '*1 &1

*g $. *-/0" ' % " #*0.9)" | I# # *1g

To help reduce the number of homeless people — a problem affecting nearly
*~/0" " $) + -/) - . #$+ 23/# /#

z0-hassetup /2* .# - h [.] $/. # *Ig .6
(- -4 R 18%)
I ) R N Y.

! 4

np mmm + *+' $) *-/0" ' *g $.
CRESCER and 0- 03 O
# . +-*+ -[/$ . +-*18 .1 ) $")%g¢
LO0S++  2$/# /# . )IS LI # '+ - S
+-$1 46 ) /[# .+ *L[2* 4 -, 1) + *+' # 1
scheme, which is complemented by technical and psychological support as well
- $)$)" $)8/% /81 .6 # B( -/0-) /*$) + ) )/ '$13%)"6




&$)" g) ) $ ' O
(+*2 - 1 -4*) 6

*.oxg $. -*0+  [$)"
1 -4%) [* [ -0) -.1)

- _+*).$ '

This ambition came to fruition in 2024 with
a 0-*+ ) ./0 4ed from France by the
Sustainable Impact Department, in partnership

1$*) (

I# 9) ) $ " (

.

) % $ 4 *). $*0.
#)$.(. /# 1 $)h0 )

0.$) ..
47/*7 4

(). #

*g$. -) $. 3+'"*-%)" $))*1 /%1
to raise awareness among younger audiences,
notably through educational messages

V(L

with  *1 #E*x1 0.8) .. ) )R (S . broadcaston 2$/ #)omo mmm 1$ 2.* )
a Portuguese business school. It lays the (*$'" ($)$7" ( 1 '*+ $) + -/) -. #%+
1*0) /$*). 1*- O-*+ ) g))$' 0 /$*With ( '"*!/ toencourage responsible
programme designed to # '+ 0./*( -. *).0( - #*$ 2#% # /- | *1 -
(+'*4 . ) $/$5). (& (*- $)!I*-( spm mmm 0)$,0 +With an.engagement

Y - +*).$ " #*$6.# S$(S./*#1 )-/ *l'vo,6
impact across our group’s entire ecosystem by At %) ), .the 3 0- 1% sdction makes
+-*1% $)" # - - .*0- - $.8)" 2 -) ., I$ $)IA-( I$*) *) )&$)" . 18)" )
among young people and strengthening g) ) $ 0-$/4 St ()4 4 e
*g $. -*0% credibility as a committed as possible, while the 3 V& - $) 4 ' .4
S ~$79)) 6 $)Y$/$ /ST *)/$)0 . /* - $. 2 o) .. (*)"
*g $. *-/0" 1 & . (+- #).%1 +-$( -4 . #**' +0+$'. ) - s*6
approach to reaching different audiences: S US4 $ ) $)" %0/ Shible
the digital platform N o *))*FLo* customersin 10') - ' $- 0(./ ) to
offers educational content on budget - L 218 $) 'a*$$"
)=y )y - S/l - ($787) '* ). at preferential rates. Our subsidiary also
1$.8/7-. 4 - 2#$° [# )9 S/ offersthe 0 "/ - )  $/ .. ) * ++

- 05.3(+'%g9 . 0) ') $ Y oHlTE 1'%+ 4CRESUS, to help users better
) ) OIS ( _*(+ 3(_3 1% '_( understand and manage their budget.
time, the School of Finance , in partnership
with 0)$*- #$ 1 ( )/ *-/0'has *g $. [/ 'idworking with 0 [ #

'$1 - o mmm #*0-. *1 g) ) $ ' '$/ - 4 YyO0) /$*)!*- %)) s 0 /$*) )

Y- +-) 0-.#%+ . ..$)om mmm ./0, )/. —toengage directly with schools and has
thanksto 160 1*'0)/ -.6 launched an 0/ $)( )/ campaign on social

media, where employees use real-life scenarios

At *g $. + $).8) omor g))$ S/ - i 34 gy %1 1 -4 4g))
workshops run by employees for adults
Supported bythe O) $p -$ ) *H#H 1 Finally, for *g $. '*1 &,ﬂ’lls commitment

Y (&$)" g) ) $ ' $)I*-( /$%) ..$ ' [ekestheformof $) 3 /- $)$gurses, '*"
+ %+ 1 $)" * $*7 *)*($  $!g 0'/$ . 2#%/.and dedicated to help them

- $)$)" +-*"- (( 1'%+
with . 0 ' enables employees to

- )UI# ) I# $-%2) g) ) $ ' .&S$'.6

$) + -/) -.#$nanage their budget.

$.8%).
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O++*-/$)" .*$ "' $) '0.%7%)
1*- ''6

&$)" 0'/0- ..$ ' 6

*11$) /#/1 0'70- $. ".* & 4 -$1 -
of openness and inclusion, our group is

*(($/1 I* ( &$)" 0'/0-" 1 )/.
accessible to as many people as possible.

In France $) /# 0/.7 7 -) -"$*)

the group supports, in particular, the

-$)/ (+. "4 - # .lalongside the Lille
/$*) ' - # ./-.In2025, 41 free musical

performances were organised in schools,
healthcare and social care facilities, and care
homes, enabling more than 1,000 children and
o'/. .*( *12#*(# 1 $. $'$/% . )

1Yy # 1 '$/” .o /* 0'/0-" /$13%/% .

Y%*4 ) -1$./$ 3+ -% ) 6 #$. *(($/()/
is also a long-term one, as demonstrated by
*O-.+*).*- #%of /# *'$.C #CO/- $)

*0 $ 3which has been renewed for the past
nr4 -. ) # '+./* +-*19% x " /g &/
prices and complimentary tickets to more than
50 local social organisations.

France

0'/0- ) [-).1*-('$1 . ) . I-)"I#) .*$ "

*)) /$*).6 S -0 [*# '+ - & *2) [#

--$ - /B +- 1) F( + *+" - 3+ -3 ) $)"
/# . 0)$,0 (*()/.6

$'". 0-/
# $- %1 /# *g$. -*0+ )" () *-686

uv




* 0. *)666

*g $. 0)" -4  *(($// I*
O++*-/$)" 4*0)" + *+' 2%/
$. $'$/% .6

*- .1 -'"4 -. *g$. 0)" -4 # . )
supporting the fu )./$/0which is renowned

I*- $/. *) 0 /$1 0 /$*) (/#* .$")
to promote independence among children and

young adults with motor and cerebral disabilities.

In 2025, this partnership was strengthened by
a.+*).*- #$+ "- ()] 2*-/# p ($''%$*)
+ -4 - 1*- [#- 4 complemented by

(+'*4 . $)1*'1 () $) # -$/4 *'' [$*).
- 2%-& . #X+. ) 1)/ =" )s. *)
designated days. The teams also took part in

the *g $. -*0+ # '' )" wheretheywon

[# .$'1 - ( ' [# - 4 - Bn$)forthe
institute.

(+-*1$)" /# $'4'$1 . *1 $. 1)/ " #$' -)6

(. - F2%-&$)U[EUIH - [ 0-*+ ) 1 [ 0++*-/ $. 1)/ " #$' - ) )
$(+-*1 /# $- '$13%)" *) $/%$*).6

*g $. * ) - "0 4 & .+ -1 $) # -8/ ' $)$/S ISLH-SHA(+ 4B)" ).

for children at a school in the south-east of the country, taking part in the $'& -&$% ./-

E2%4/ 5) % *(*# -%$/4 1)/ 2#% # bHum mmm !*- + $ /-$ *) *7TH# (/[*'*"4
department ) 0O++*-/$)" $)S/S /SL . IH# N +-*(*] (* $'$/4 1F- $. 1)/ " #$' - ) 4
funding refurbished bicycles. At the -.2 $& 3+*1$.8/*-. 4" nomm&( *) $& ./ 0+
I# *g $. ./ ) - $£€6P00 forthe $ '& o) hda # ph& # !'*0) JAB*)*g $.

1 &% (+'*4 . - U $)1*'11*$0)/ -$)" 4l $(+-*1 /# "$L$)" )LS-*)( ). *!

children and families, particularly in nurseries and family centres.

*g $. 5 # +0 '$asbeen supporting the charity 4. $1 #$' -) #o)Ix- o1 -
years; the charity helps children and young adults from care homes to become independent. In

omor *1€8000 2 .-%. /#-*0"# 1 -%$*0. $)$/$ /%1 . $)1*'1$)" (+'*4 . 1*'0)/ -
g) ) $ " O++*-/ 1o HIDXB)" - 0 /$*F) " "-)) *((0)$/4 $)B/$ /1 . B( /
young people.

Finally, *) ), +-*1$ . g) ) $ ' .0++*-/ [* [# # #%'4- )4. $' " enabling

$ S 2ur # 1 )+ $) .+ -/ U o1 ($'$ L F k2 0+ [N [# - ) L0++*-].
+-%% /. .0 # . . /I$)" 0+ '$ - -4 ) # '+$)" 4*0)" 0'/. [-).$I$*)/*$) + ) ) 'Y

|POIand|| "*1 &4|France|| 5 # +0 '$|

vm
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0$" $)" + -/) - #%+. [* +-*(*] ,0°
*++*-/0)%/$ .6

).0-%)" /# | 1 -4*) # . o0 0 /%) (+'*4(C)yr . 2' . 0'/0- ) .+
S BV L A &"-*0) *- '$! 3+ -% ) $. +-$*-%$/46 #3$. *((
-h [/ $) )O( -*!' + -/) -.#%+. ) $)$/% /%1 . 8" 1F - (*1 --$ - /*
"0% ) /-8)8%)" ) (+'*4()/6
InFrance . 1 - ' $)$/$ /$1 . $''0./- / [# $attitud® téwards the world. At the same time,
In partnership with the $) 0/ *g $. - ) supportsthe *0) /$*) *! /#
association, *g $. -*0+$. $)1*'1 $) [#*'$  )$1 -.$/4 *linPatticular through
$)$/$ /$1 . /¥ 0++*-/ 4*0)" + *+' 0 #$)$/$ /1 . /# | +-*(*] /# $) '00$H).*!
the 3 - ($ -. + . ) )/- +-proglamme, 2%/# $. $'$/B - *M)$. /0 ) +-*% .
which enabled po . *) -4 . #**' +0+40$". of social commitment at the -*+#C .
$.*1 - /# 2*-' *1 2*.& 0-%$)" 2 &7'*)4 )" " ( )/ awards.
|mmc|ar5|on on campugafeatur|nglinﬁetlngsv(;nth *(38(S. I# S(+ | *1I# . $)$/$ /ST .
employees, career guidance workshops an *Og $. -*0-hassigneda .+*).%- #S$+
$. 0..%$*). *) ") - ,0 '$/46 )$/$ /$1 . .0 # .l " . * .
I#  $1 -.$/4 d $-'. 1 ST+ (218)" $) "0.8%) ) L0
a*s' | a_' (@n M . ) opportunities withthe 3 . )/- +-$.
o3 |$ Dss engage}:e.ams n e;cquragmg .4 )" " )/ 4ommunity. This national
young people to broaden their career horizons. + o) - #$+ ) ' . 0. $) + -/$ 0 - /* 1 x4
)y /# . ( 1 $9q (+'*4 teamedup . . .
: support programmes in collaboration with
withthe *) /$*) . *..$ ' tosupport L .
1% [$%) 1 #¥% /0 PPIPO others, especially in priority neighbourhoods,
| $ 1 &'$ / 1'$ 2) X i "0$' o I*x- | # ) g/ *l 4*0)" + *+' + *+' 2$/#
PS- )= ) o ) $. $'$/$ . ) I#*. *0/ *l [# %* (-& 16
workshops.
In Europe, subsidiaries also help to open up
# "-*0+4. *(($/() $. ".*-h [/ " .
o _ . new opportunities for young talent. g $.
in its long-term educational partnerships. .
. 0 . tted to th $ 0 (regularly welcomes students from the
Sg $.*(; ;r;n:qmscdomtmme totte 0/ S* *01%) ) $)0/) to*
o hiah d) . f)'”or eropmmfea"cess "$1 # () $).$"#/ $)/* [# *(+ )44. 1 -$%0.
o hioher education foras many peopleds - roles. *g . 0)" 4. 1 +8)" ()I*-$)"
o v I) i (h g)z 0 $/;1'7 0 schemeswith  *-1$)0. )$1 -.&w4
ur group also supports the ((0) -0) offers internships in partnership with ESSCA
LR *0-. *- C . $) *0 $3 0o + /

through a sponsorship ~ +-*"- (( )/ -
*) 4 '$)6 1 -4 4 - [#$. +-*"- (( -$)". *g $. 5 # +0 'Sistaking part for the

together *Y -4 L #HFF +0+$. - fourth year in the  IPW programme run by

+-$*-35/4 ) $"# *0-#Fr* [ &' *'' [$1 the 5 # #)$ ' )$1 -.$/4 $) ,- "0
challenges: in 2025, 38 pupils, including three which brings together European students and
with disabilities, took on the challenge of cycling (+)$ L/ 2%-& %) - 'T2%- +-*% .6
from # ) I* A-$ #/1 -0..'. ) $ The teams are also working to support young
—adistanceof pmmé&( $) /#- .Bdyond people from care homes, particularly through
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SKLOIS)T I# ) LS. *t U$1 # )" [# *) -). 0. "6 -*..
0.$%-%5. 2 -%. 2-).. ()" *o- (+'%4 . *0/ YL1$-*)( )/ "
$..0 . ) 1 *+ $)$/$ ISL . /* - 0 J# )1$-*)( )/ ' $(+ [ *! *0-
*+ oo [$*).6 [ # . ( I$( 2 - 1 '*+$)" g) ) $)" .*'0/$*).  .$")
LO++%-/ *0- '$ )/. $) /# $- *2) YL$-*)( )/ ' [-).$/$*) ) [* ) *0- "
0./ $) " K).0(+/$*) + /] -).6

$.$)II (+|*4 2 _ )
* | "o _ *

. /# ) / )$/$ )6 training sessions such as the "$(/ 0-"
),.* I*g $. '""$0t ) [/#2-Tonne

* ' * Il 1'4 . *
. ! ! /$. s /. 5 S - & . #* + to help people better understand
be well-informed. We are also implementing
7 challenges posed by climate change.

$)$/$ /%1 . /* - 8. 2 -) .. *] )1515—*)(5I

issues among our employees and encourage *g $. *' ) usesthe /$1 platform

more sustainable practices. to engage its teams in sporting and

Teams from *g $. -*0 +ook partin )18-1) () # )T 2#ST - &%) I#

. ) : o ¢ ($..8$*). 1*$ 6

screenings and discussions, focusing in

particular on the documentary nmm - /#*). *g $. 0)" -4.0++*-/. $)$/$ /$1 . /* - .
Y l-x( # -/, the production of which awareness of nature, such as the competition

2 . 0++*-/ 4 [# "-*0+6 #$. g'( / ''.oyganised in partnership with the )O 7

Ax-4 kLS 2 ) ) L&) l-x([# )x-/# ¥4 [$*) ", wRich aims to encourage

of France,whoran nmm ( - /#*). $) nmm 4. *) -4 . #** +0+$". /* 3+'*- ) +-*] ]

across France in 2022, - $.$)" 2 - ) .. *! I# $- )1$-*)()/6 *- [# ) nmm ./0 )/.

'$(/ $..0andthe ) "/ # concept from 27 secondary schools across 15 districts

YI# '$)& /2 ) #0( ) # '/# )$( ' # opkBudapesttook partin the competition.

) I## # U # o+t ) 16 # - $)$/S Ry theteamsat  *g $. / 'upported the
(T () T#S. - # $)8/8 /81 start-up "4 - ,whose mission is to support

promoting sustainable transport, training g.# -( ) 2#* *'' tharine litter on a daily
0-.. ) M) -) o) $* 81 -.8/4 basis, particularly in Italy. They cleared a beach
such as those organised by - /$.on Earth of +' ./$ 2 ./accompanied by a biologist
46 0 /$*) " /$1$/$ . - IR R R R Y $) /# $..0 . .0--*0) $)" ( -9$)
throughout the year: raising awareness $* $1 -.$/46
of waste sorting from the moment new
(+'*4 . %*$) /# *(+ )4 '0) ,0$55 . |Fbance|| '"$O(||POIand|| 0)" -4||Italy|
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*g $. -*0+ /[ &%)"
for the planet on World

' )0+ 46

1 -4 4 *g $.
subsidiaries take part in

)0+

among employees about protecting
[# )1$-*)( )/6 ) omor (*-
n mmm (+'*4 . -*..)%)
took part in the group Challenge by
walking, running or cycling for the
planet. Together, they took 126 million
/# ,0%1 ')/ *1') -'4 06r
times the circumference of the Earth

-*0+ )
World
4 to raise awareness

$/.

[# )
*0)/-$

o+

—raising br m mfor the charity World
Cleanup Day France. At - /$,a
2 ./ *'/$*) $)8/% /%1
in partnership with the Empruntis
group resulted in the collection of
pt6s&" *! 2 ,.while raising employee

2 - ) oL #E )LS-F)( ) $(+
At *g $. 5 # +0 '$employees
also took part in this international

$)$/$ /81 4 *''qu&)"*! 2 ./
during a dedicated day.

N I

/6

World Cleanup Day with the Crédit

0/0 'u "'$ ) CC-"' *0) /I$*)
e *- J#)n o rmm + *+' (* $'$. $)
-) ) -x.. 0-*+
. 4 ou /)y Lok 2 ) 2
e bom mmm *) / [/* *-' ' )0+
-) 6
217 %)) Sr mmmm =1 2
* | '*—/ $*72 ./ 2%/# 1#  0++*-] *1 '$,
of which
2,716 &" *1 nmm, (+*4 . -
27 [*)) . *t *(+*.] +-* 0 2%/ # 2 - %1 )1$-%)( )" $.
($..$*). 1*3$ 6 0" #B($./ .6

omor (+ [ ) S () +*- *g $. -*Gelidarity
0 $)" *0-
2 ./ 1*'0( .6
To reduce our waste, we decided to raise
awareness among our employees and
implement measures in the workplace.
In France ,teamsfrom *g $. -*0-are
$)1*'1 $) $)$/% /%1 .0'# ) .0/
L& 2#$ # 12 0. . *) $"$/ "/ #)*'*"4
Across the French campuses, 2 ./ *-I1$)"
I $'$/%#.1 ) $)./ ' %) 0%$' $)".
“(+' () 4 .+ $g $)$/% /%1 .0 #
$" - /1 0O/l - 4 '$)% # * C"*/ and
the - (*1 ' *1 $.+*. Ofrom drinks
dispensers.
*g $. + $has also launched internal

(+ $"). /* - $. 2 - ) ofwaste
sorting, using educational materials and
$./-$ 0/%)" -0. ' O+ /*
thereby encouraging the - 0 /%) *!
+'" /%) .$)"" 70. S/ (.6 # .
demonstrate the commitment of our teams
in their day-to-day work, through simple yet
/g1 *71-% ) "4 +-
*y., -1 - .*0- .6
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*g $. +$) ) *1 &S$ - ./*-$)" *.4.] (.6

#-*0"# . 1 - ' *1 $/. .0 .% FgH. -*0+.0++*-/. $)$/$ /$1 . $( [ - 1*-$)"
4. (.) )#) $)" $* $1 -.$/46 ) g, + $y)/-$ 0/ [* +-*% [ [*
restore *.$ *)$ * )$ $) *-( )/ - 18/ "' ( -9) 4. ( + ' *I  +/0-%)" 0+
to nr /$( . (*- ¢ /#) ) ,0%1 "' )/ [/ -- ./-$ !Thankstothe plantingof n rmm
"$)". --$ *0/ $) + -/) - #S+ 28/# /# )1$-*)( )/ ' EedimpBect /SHHES. +-*% |/
will help to regenerate a habitat that is home to more than gmm ( -$) .+ $). +/0- *1 -
nmm /*)) . %1 *d - $/. '$! /$( 6

For the past three years, employees at *g $. '*1 &% 1 ) I &$)" + -/ $)¢#S$.

*- ] +-*% [/ -0) $) + -/) -.#%+ 2%$/# 3+ 4/.,tetdplanttrees in areas of the

-+ /#$ ). 1 4)/0-"'" $. ./ -.6 -%$"$) "'4 "' 0) # ./ (7 0%" $)" /$19
+-*% | # . *( *o) - /%) *1/# .0 .$ % -44. )1$-*)( )/ ' 0'/0-6 * [ (*
nr gmm /-#.1 ) +' )/ # '+$)" /* - . /*-061 # [ - . *! I*and supporting
[# ) /$*) " $)$/8/$3"'$*) - . I1*- '"*1 &$




omor (+ [/ ) S1xo () +*x- *g $. -*Gelidarity

0 $)" *0- )1$-*)( )/ ' $(+ /6

0 $)" "- Y#*0. " . ($..$*). 1-*( *0- 0$' $)". ) /- ).+*-/6

) .1 -"**0- .0 .%$%$-%. 2 - [&$)" ./ +./*- 0 *O0- ¢ ($..8*%). )*/ 4 [#-*
energy transition of our buildings, changes to our transport arrangements and the strengthening
of our carbon footprint management.

*g $. '"$0(# . /# - M- (0 -&  *) - 0 " /- ) F-(/$*) *V S/ 1 #8 h | ) )*2
comprises pr, '0"'4 ' /-$ 1 #$ ' . ) ngq, #4 -$ ,dontplerhented by the installation
*Io# -"$)" +*$)/. 8) /# *lg -+ -& 2#% # ) ' normm # -" . /* --$  *0/ %)
It is also taking steps to reduce the energy consumption of its buildings by opting for nmm, "- )
electricity generated from solar and wind power in Belgium, in addition to the installation of 0O mor
¥ -+ ) 'since 2022.

-xoo/# "-F0+ K (2 $'8/480 . &4 -$1 - *I -*)$. /$*)6 0) # $) omogq

*g $. -*0+ 4 '$)"  # (1 '+ $) + -/) - #S+ RSIE )*2 +-*1$*1 - rrm
(+'%4 . 2$/#  *(+ )4 $& [* - 0 [# )L$-*)( ) ' $(+ [ *V/# $- *((0/ .6 . -.

40 ) 1 - Mn&( + - (*)/## +$)" [ 1*$ -FO)*)) . *! ¢ # 4 .This
2 G (Y B (- # )81 ++-* #/* 0./ 8) " (*$'$/4 )" $)$/$ /%1
suchasthe 0./ $) ' * $'$/4 & ") #'+./* (& *g $. -*0+ *) *I - ) 4.

most committed employers when it comes to eco-mobility. At the same time, the group is
strengthening () " ( )/ *! $/. )1$-*)( )/ ' $(+ :ih 2025, new roles dedicated to

- xX) Ixxf+ o) o0 () ) - %) - ) ' K2 - -/ I*( .0- ($..%9%).
A (s 4 ) -g) I#) 480 KL S - 187 - *) I**/+-3$)/6
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Foritspart, *g $. - ) s strengthening
its strategy in support of the circular economy
with the appointment of a dedicated

()y " - I# g)$/%$*)réddmap centred
Y I#H- & 4K % [PL-) - (S)" 1 #
g) ) $)" +*-/1F$x [*2 - . $-0' - +-* 0 /.

contributing to the company’s growth and

guiding consumers towards more responsible
*.0(+/$*)* ) $-0' - $) $ [aswell
L2-) .. 7-$.8)" $)8/8 /$1 . 1*x- (+'*4
) + -/) -. + -/$ 0" -4 | 1) ..0# ./[#

sustainable market or the -*0- ' /-

faré6 0- .0 .$ % -4%. ".* 1 '"*+%)" ) 2
+-*0 /. ) . -1% . I# [ .0++*-] [#S$. (*
suchasthe -*/ [/, $).0-) . # (and

I#  *-2 -&7 # -(*($3 /- 78) . # ( )
# . %*$) /#- 0'4 ) /2*tRaccelerate
its transition towards more sustainable models.

At *g $. ""$O(/#$. $)8/$ /1 # . I*
. .\ . - the creation ofan  $)7#*0. - 4 '$)" )/-
- ( /$) I # $- 0" - ) (46 where employees can drop off clothes, toys or
O 8L (ot 08+ () I ) *O- " TH S

)$.8)" [# 2. $IST S(+ [ T# reuse and support local charities.

I# $- 0" - *)*(4 Y# 1 *) /#
*. -1 /$*) *1 )y /O0-"' - .*0- . 2 -
1 '*+$)" $ /1 $)$/$ /$1 . I* +-x(*]
the circular economy and encourage the reuse
1% 0% /.6

*- /0" | |France | | "'$0(|

In France, *g $. -*0+organised a

.0./ $) $'$/40hiB-campus, bringing

together employees, around ten local charities

and partners for 0+ 4 '$ )Workshops, repair
IC.andcharity *'' /$*). *! '*/#and

books.

*g $. *-/0" raises employee awareness
of reuse and recycling, particularly through

# -$/4 +*+70+ .#here anyone can drop
off unused items and take others home, with a

- 0. -/ *I') -"4 viheremaining items
were donated to local charities. A + $- 1C
accompanied by a C# & *) $-0',-%/4

TRl (%4 L [# *++*-]0)$/4 [* - +
Cle*)$s 1S L) KIES)" ) I* - h
xS T4 *) [# $(+*-1) *1 31) $)"
[# '$1 .+ ) %L * % [.6
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0++*-/$)" *0- '$ ). $)U/# $- )YL$-*)( )/ ' /- ).$/9

0- "-*0+ 1 '*+..g) ) $)" .*0/$*). [* 0++*-/ [# ) -"4 [-).$/$*) ) ) *0- " (*-
sustainable consumption patterns.
*g $. - ) launchedthe 3 -F/ 2 # )"rae, designed to make it easier to access

LOS+( )/ 2$/#  *2 - Y1$-*)( )/ " $(+ /6 )+ -/$ 0 - $/BHU'O FHH *1 -$)"
[# 01 (") 1) U$.(* 2#S # 0++*-/. [# 1 K+( )] KV 0.0 $) "S- ). +*-] .2

asthe ) -"4 1!g $ ) 4 )*1 /$*) *p#$ # ) ' . #*0. #*' . /*g) ) $).0' /$*) 2*-&
#O/$)" 0+"- Lo J# S) L ISF) KL R ) 28 ) "L =) () - ) 2 )R *L - [ #
cost.

)y /# . ( 1 $)) ), entereda partnership with *'0/$*). *' $-to.offerthe

$)./ " US*) ) g) ) $)U KL rt o+ ) 1% +-$1 / $)g$EL$ 0"$6pffersthe  *(
(+-*%1 ()] + & " 2#$ # 0++*-/. #*( - )*1 [$*) +-*% /. $)'0 $)" ) -"47 1g $ )

o+"- .6 *-.1-"4 *g $. *') # . ) +-*1% $)" g) ) !*--)2 ' ) -"4
,O0$+( ) .0# . .* -+ )"'. # [ +0(+. ) *(./$ 2%) /0-%). .2 " . #4 -3 )
[-$ 1 #% ' . [#-*0EeHCPdit and * .$)" schemes.
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110 . *(($/( ) + -1*-() ) .$(+'$ $/46 omor +-*1$ [# [ (2$/# ) *++*-/0)$
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omor (+ [ ) -1Ea () +*-/ *g $. -*0+1J *g $. '

) 2 ()" -1 -$)" 1o L # g-./ 1$ /*-4 1x- [# 2%( ):.

4) ($ 6 /I ($) *-/0" '6

# --$1 ' *H4+# G' 0)ascoachin ('$ $ -%$&.49. 1$ /*-4 %) /# g-./ .1 " *I
October 2025 marks a new chapter and the *( )4. *0- *! *-/0" Wwas a highlight
signals the team’s strong ambition to return to *LI# . F) | I#E (- . 8")$g )/

[# #$"# ./ 1 " *L$) -) [$*) " *(+ [$/$théfact that *g $. *-/0" '$. /# 1 )/4.
This change comes after a challenging season, (%) .+*).*-6 # 2*()4./ (4. g-.12%)
marked by the men’s team’s relegation to of the season was a testament to the crucial

-* (6 *2 1 - /#%. .%$/0 /$*) * . )*] teamwork that has gone into creating the
affect the outlook for 2026, as the team conditions for success.

- ($). KF((SI I I# (% -
including the Tour de France.

+o-1) - #S+ 2%/# I# # #$./*-$ ./ -/ *1V [# *0-
C'* -*( $) *0 $3 ( - ) ) I# )*-1# ) - ")
1*-0 4 '$)"6 “10 *g $.6
The partnership signed in 2025 between The *0- -) 4. -) C+ inlLile, a
*g $. ) /# C'* -*( *0 $3, g-./ '"*-I/# | ( 2 . #$"#'$"#/ 1*- *g $.
) $ *)$ 1 )0 !I*- - "$*) "' ) ) [/$*) ' acompanybased in northern France. With
4 '$)" ( -&.  .$")Sg )/ ($' IF) \x-f#(+'*4 ( I$)". |# -1)4. /$1%$/9$ .
/[ (6 [ +-*1% . 1$.$"' -) +-.) and a standout performance from )% (%)

Y I# - & ) KU - o+ S ) gl. ) #*¥( . 2#* 2*- [# +¥'& T *|I % -. 4 *) [#
annual team presentation, performance tests g-./ .'" I# 1) 104 (*)./-] I#
) /- & 3+ -$ ) . I*- (+'*4 .6 "-*0+4. )"t xRy # - 1 '0 .6
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#  *g $. - 1) -$"#/ 0+ '*. [* [#

# *g $./ ( 0. 2#$ # . +- . ) | ( %*-- . .0 HO-. /#-),/# -) -8$3
) $)andthe q 4. *! 0)& $hefps to strengthen the connection with fans. Throughout
RIS 1)) - /# -$ -, + .. 4 $/ +-*0 "4 - +- ). I# *(+ )4 )

spirit by engaging with the public.

* 0. *)666*| '/#($'/' (6*9 $. /# +* Ao T#E# -]

Launched in 2025, the I ($'" *g $podcast offers a behind-the-scenes look at the team,

[#-*0"# *)1 -. /[$*). #*./ 4 +*-/. %*00 "$:/$1$6- *1$)" 2 4 1-*( [# 2*-' *|
LEx- # +$.* I JO- . ((C -*/# I ()-$ -. (+'*4 . *-1($'4 ) !-%) .
Ho- L I# $- %*0-) 4 /# $- 'Sl 3+ -8 ) . ) 2# [ # . .#+ [# (B [#H + -.%)
$/# $/. g-./ .$3 +$.* . ) -A0)S$)"0 - ,photographer /#$" : 5*@nd sports

director * -/* ($ )$* [#$. +* [ *1l - #$) TI# T. ) . K*& ) - )UI# ). I#
X)) I$*) 28/# 1), HS"H'SHIS)" I# | (.+$-$/ ) *. T&)S/ [(*.+# - I# | #

In $/$*) I+ 1#$. +* ] ( *g $. # . d-Fy s (0% +-0)  qheoe *1 -

Ix0k2 LB # . o+ [1xo(L )# ) I# 3+ -$ ) 4 # -$)" I# | (4. 4TI*T 4 '$!  $/.
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) omor *g $. /**& 10-/# - ./ + 1*-2 .

in its commitment to inclusion by signing the

2*-" 4. g-./ +-*L 08 *) 0 *)[- [0 TR o+ -

cyclists: [ ' " )<*)and /#$ 0 *.- *)

Already members of the team and well-known

g"0- . %) /# 2*-' *1 4 '$)" [# 4 ) )*
1*/ /# (. '1 .1'0"4 /*/# $- - -. 2%/
/-0 /0- Y1$-*)( )/6

- [# ) %O0./ +*2 -10" 4(* [#$. $)4
- h /. - (ST &B)" 'S
EELL(F- ,08/ "6 [/ - !'g-(. *g $.4.
long-standing commitment to making cycling

(*- $) '0.%1 6

O++*-/$)" ) +-*(*/$)"
4 °$)" (F)mI# o) -
+0 '$ 6

( *9 $. $. *(($/1 I*
promoting cycling and supporting
I# ) 3/ ") - 1$*) *) $'4 .$.6
#-*0"# $)$/% /$1 . .0-B.7

*0 $3 0)$*andthe - $) .

$./ - programme at the STAB

C'* -*( $) *0 $3 /# [ (
is helping to nurture the talents of
tomorrow and offering young people

* Q% rn $((-.$1 3+ -8 ) . /# [ -8)" I# (
as close as possible to the world of elite
cycling.
#S. *(($/(C ) 31) . I*I1#
30 men nra+c) MoLLeEx[ 1T 2%-&$)" TH)" g
v ) /$*) '$/$ .6 8nationalities. stakeholders, through support for the
*($/C *- 4 '$.(,the $)%
*0- *g $andthe +*-/ $1 4 '$)"
‘06 "/# . $)$/$ /1 . # '+ ¥
6 S) # - 4TS make cycling accessible, to inspire a
1 woman/5 men. passion for the sport, and to foster this
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